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How to Create and Maintain Your 

Business Website 
Someone smart once said that a brand’s website is the gateway to its soul.  

Ok, just kidding. No one ever said that. 

But the concept is not far from the truth.  

In reality, your business website does play a very large role in how your business is 

perceived.  

Many first impressions have been imprinted on unsuspecting visitors the moment 

that new person lands on the homepage of a site for the first time.  

In that way, websites really do have the power to speak volumes about a brand.  

From setting the expectations of service a business can provide, to the culture of 

their organization, to their technological know-how - the functionality and design of a 

website sets the tone for how the customer relationship will play out.  

So, what is your website saying about your business? 

All good things, we hope.  

But if not, this post will help you understand how to ensure that your website is 

strategically aligned with your business goals, giving you the best chance possible to 
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make a lasting impression on your visitors and keep them coming back time and 

time again. 

We’ll start with the importance of having a functional business site and what that 

means, then we’ll discuss how to create a website strategy. After, we’ll cover the 

development process, and lastly we’ll focus on the maintenance components 

needed to keep your site running at top performance. 

Ready to get started? Let’s go. 

  

The Importance of Having a Functional Business Website 

We have come to a point in time where every business needs a website. But not just 

any old pile of copy and code will suffice.  

Today’s most successful brands rely on providing a welcoming digital experience for 

visitors, and they use their website as the main hub for educating prospects and 

starting the conversation around their offerings. 

And on paper, that all sounds well and good.  

Put up a website, make money, the end. Right? Not so fast. 

In practice, it is actually a lot more complicated than it sounds. “Functional” means 

more than having a URL that goes to the intended place.  

The key differentiation lies in a website’s ability to relay the right information, at the 

right time, and allow the visitor to take the actions they need and want to take to do 

business with you. 

Have you ever visited a website that looked nice, but you couldn’t find the basic 

information you were searching for? Experiences like this are frustrating for your 

potential customers and have an impact on how they feel about your brand.  

A functional website helps a business build credibility and trust with its visitors, 

ultimately assisting in the generation of leads and revenue over time. 

Keeping that in mind, a functional website will: 

 Put the user’s experience first 
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 Be responsive and optimized for mobile 

 Offer smart, intuitive points for conversion 

 Prioritize the right information 

 Highlight the brand in a flattering way 

So how can you create a business website that addresses all of these key factors? 

The answer to this is having a great website strategy from the get-go. 

  

4 Steps to Creating Your Business Website Strategy 

When embarking on any new marketing journey, having a strategic plan to map how 

you will get from point A to point B is imperative. 

Typically, this map will start with the desired results and work its way backward 

through the tactics needed to get there. 

  

Step 1: Setting Goals For Your Website Project 

Once you understand what you are hoping to accomplish on a basic level, you can 

interpret that idea into a set of goals.  

Common goals for a business website are to: 

 Improve the relationship between potential and current customers 

 Generate new leads and sales  

 Increase brand awareness and market share 

 Build thought leadership and topical authority 

 Teach customers how to succeed with your product or service 

As you can probably tell, many of these goals can work in conjunction with one 

another. 

But some will require a different approach and set of tools. When you work through 

the goal-setting process, keep in mind that having too many goals will make it more 

difficult to prioritize and focus.  

There is also the question of budget to worry about, which we’ll address in just a 

minute. 
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Certain tactics like video production can become expensive but are great for 

customer education, relationship-building, and even revenue generation if created 

with those objectives in mind.  

Others like search engine optimization can take a long time to implement and see 

results.  

Ultimately, you’ll want to narrow down your goals and choose the most important 

ones to invest in before trying to do everything at once. 

  

Step 2: Define Your Audience And Buyer Personas 

This is a crucial step in the strategic process because you need to know exactly who 

you are talking to. 

Messages that speak to everyone speak to no one - having a clearly defined 

persona for each piece of content on your website will help get your point across. 

In order to figure out who you need to talk to, you can analyze your customer data to 

identify patterns. If you notice that a lot of your customers have the same job title or 

work at companies with the same number of employees, or that women favor your 

products over men, you can make some baseline assumptions about who your 

target buyer is and craft copy that addresses their wants and needs from a place of 

empathy and understanding. 

If you are just starting out and don’t have very much customer data to go on, you’ll 

need to make an educated guess. 

Of course, you can back up your guess by looking at third-party research, holding 

focus groups, sending out surveys, or using some other method to validate your 

assumptions. 

This process will give you more accurate insights to base your decisions on. 

When you do start collecting customer data, you can re-evaluate your personas and 

fill in the gaps to make your messaging even more effective.  
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Step 3: Budget / Costs 

As part of your business website strategy, you will need to define a budget and map 

out the tools you may need to invest in to make the website come to life. This 

includes thinking about which CMS to use. 

There are a ton of options out there (some of which we will cover a little further down 

in this article), each with their own set of pros and cons. 

A good place to start is by thinking about how much technical work you want to 

handle yourself. If that answer is zero, you will be looking to invest in a different set 

of tools and resources than someone who can take on more of the workload.  

The main costs you are going to run into are: 

 The content management system and any themes you choose 

 Developer hours to do the heavy lifting and more for maintenance 

 Content development and strategy - which can be handled in-house or by an agency -  

either way, it is going to be a necessary investment that if you want to pay off, you’ll 

need to have a detailed understanding of what needs to be done. 

 Branding and design elements 

 Website hosting 

 Any additional tools for things like email marketing and automation, lead generation, 

analytics, and customer relationship management. 

  

Step 4: Internal Roles And Responsibilities 

After you’ve set a budget that you are comfortable with and have a fairly good idea 

of which tactics you need to implement in order to reach your goals, it is a important 

to define who will be in charge of managing the website build-out project, 

maintaining and updating the website once the initial launch is complete, and owning 

the processes related to executing the strategy (like blogging, setting up landing 

pages for email capture, and organizing the data in the CRM). 

If you have a small team, many of these responsibilities will fall across everyone. 

But it is good to put into writing who owns what part of the plan so that everyone 

understands what is expected of them, and if additional tasks come up (which they 

will), you have a clearly defined way to get them handled quickly and efficiently. 
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Designing Your Business Website 

After you conclude the strategy phase of planning your website build, you’ll want to 

think about the look, feel, and navigational structure of your site.  

Here are four design areas you may want to consider before diving into 

development. 

  

Branding 

The first thing a visitor should notice when they first land on your website is your 

branding. 

Generic sites don’t leave a lasting impression, and sites that are poorly designed 

may have the opposite effect - and not in a good way.  

Ever been to a website that screamed “I was built a long, long time ago - back in the 

days of Netscape, flashing seizure ads, and dial-up”? 

You do not want that to be your website. 

Technology has advanced a lot over the last decade, and so have the expectations 

of internet users. When someone comes to your site, they should immediately know 

who the site belongs to. Not only that, but they should also be able to get a sense for 

what your brand stands for - think mission, vision, and culture too.   

Now, that doesn’t mean investing all of your budget in super high-quality, custom 

imagery or slick animated components. Do as much as you need to get your brand 

across in an authentic, professional way, but stop there. 

Minimum viable is better than overkill, especially if you don’t have tens of thousands 

of dollars to spend on a custom-coded website. 

Most brands can get away with purchasing a Wordpress theme (or other similar 

solution) and having a designer create a few stand-out pieces, strategically placed in 

high-impact areas on the site, and then using more generic elements in conjunction 

with the logo and other brand components like fonts and colors.  
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In that way, you can get something that can be customized with the look and feel of 

your brand but doesn’t need to be built from scratch or break the bank. 

  

User Experience 

Next up is planning how users will navigate and engage with your website.  

User experience is made up of how people interact with the website, how they feel 

about using the website, and how effective the website is at helping the user achieve 

their goals.  

If a website has a poor user experience, it means that the visitor isn’t getting the 

information they need easily. This is why it is imperative to understand the mindset 

of your website visitors and what they are hoping to achieve by coming to your 

website. That way, you can create an interface that surfaces the right content at the 

right time. 

To start mapping the user experience, think about how someone might land on your 

site in the first place and go from there. You can use tools to put yourself in your 

visitor’s shoes, and then fix anything that compromises their ability to easily navigate 

through your site.  

Did they come in from a page that ranks well in organic search? What should they 

do once they get to your site from that page? Is there an opportunity to offer them a 

related piece of content in exchange for their email address on this page? 

Or maybe they were referred to your business by word of mouth. When they visit the 

homepage, are their options clear? 

This is basically a practice of asking different questions and thinking through the 

ways in which someone might take actions on your site and figuring out if they are 

taking the right actions. This is where user testing can come in handy.  

Usability testing might take a little extra time and effort, but it will save you in the 

long run. Your goal is to gather as much information about the way people interact 

with your site as possible, as early in the process as possible.  

This act helps you to identify any design problems before you spend all of your 

money on the final product. You cannot wait until after the site is built to do user 

https://www.trymyui.com/user-experience
https://en.wikipedia.org/wiki/User_interface
https://marketing.sfgate.com/blog/how-to-map-out-the-user-journey-for-your-website
https://www.smashingmagazine.com/2018/03/guide-user-testing/


testing because at that point, the changes will be costly to make. The earlier you 

unearth the issues, the cheaper they are to fix. 

It is at this point that you will also want to consider which pages your website must 

have to provide the user with the most important information. Other than a standard 

homepage with location and contact information, most small business websites 

should have an “About Us” page, products and/or services pages, and if possible, a 

blog. 

  

Storytelling And Copywriting 

Aside from the physical layout of your site, you’ll also need to consider the story you 

are trying to tell. There should be a clear narrative flowing through the site that 

carries over from other sources where a user might engage with your brand.  

If someone sees a social media post and then heads to your website as a result, you 

want there to be a sense of continuity as they move from one platform to the next. 

This boils down to the way you craft and distribute your brand story.  

Remember when you put yourself in your website visitor’s shows in order to uncover 

any flaws with their experience? This same activity can help you create a story that 

resonates with your audience.  

Instead of focusing on how they are engaging with the physical elements of your 

website, consider the main challenges that your business aims to solve and how you 

might convey that message to your ideal customer on your site.  

This goes back to the personas we discussed earlier - storytelling is a way to use 

human nature to capture their attention and get your key points across.  

What are the benefits of working with you? How does your product or service make 

your customer’s lives better? What is your value proposition? And why should 

anyone care?  

Answering these questions by truly understanding who your customer is in the form 

of a narrative that is easy for them to follow and connect with is the key to a good 

brand story. 
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Then, pulling these concepts through from one page to another and even off-site into 

the rest of your marketing is how you strengthen that connection and foster those 

positive feelings required for brand loyalty. 

  

Conversion 

Having a website with an intelligent user experience that conveys a strong brand 

message is one thing, but getting people to take the desired action of becoming a 

subscriber, member, or customer is quite another.  

When it comes to designing for conversion, there is a lot to cover.  

One thing is certain though, your particular audience and the relationship they have 

with your business is unique. There is no “one size fits all” theory for conversion 

optimization. 

Coming up with hypotheses and running tests to see if you can prove them correct is 

a big part in figuring out how to make incremental, positive changes to the design of 

your site.  

That being said, there are a few best practices to consider when thinking about the 

design layout of your site, and including white space (and a lot of it), is at the core. 

Here’s why. 

  

Why White Space Is Important To Your CRO Strategy 

Branding and design are both essential complements to content when it comes to 

increasing your conversion rate, but what’s not on the page is just as important as 

what is. Here are a few reasons why adding white space is imperative to your CRO 

strategy. 

  

IT MAKES CONTENT MORE VISUALLY APPEALING (AND EASIER TO READ) 

You’ve probably navigated away from a web page just because it looked terrible and 

that negatively affected how you felt about the business. You’re not a bad person, 

and you’re not alone; 48% of people say website design is the number one factor in 

determining a company’s credibility. 
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PEOPLE ARE GOOD AT IDENTIFYING WHAT THEY LIKE (AND WHAT THEY DON’T) 

You’ve probably heard the statistic that our attention span is now shorter than that of 

a goldfish.  

While a study by Microsoft found that on average attention spans have decreased 

since 2000, and people are “better at identifying what they want/don’t want to 

engage with.” So, now you have even less time to make an impression that leads to 

conversion. 

This is why the way information is presented is an important consideration for a 

website or landing page. 

Have you heard about Unbounce’s “attention ratio”? 

The attention ratio is the ratio between the number of actions you can take on a 

page versus the number of actions you should take. For example, a landing page 

should have one main objective, typically to input contact information by signing up.  

Therefore, the number of actions a visitor should take is one. A landing page scarce 

in white space and abundance in distractions and potential actions only takes away 

from the main objective of the page. 

  

IT REDUCES DISTRACTIONS (AND BOUNCE RATES) 

Now that we know attention spans are short and decisions are made quickly, let’s 

consider why we don’t want a landing page riddled with options. A webpage that has 

little white space is both distracting and exhausting to look at. When the desired 

action or next step isn’t clear, annoyed visitors will navigate away from your page 

just to keep from going crazy. 

  

PULLS ATTENTION TO THE MOST IMPORTANT CTA (WHAT YOU WANT THEM TO DO!) 

Adding white space not only reduces distractions, but it also pulls attention to your 

most important CTA. 

Unbounce analyzed 20,000 lead generation pages to find the link between 

conversion rate and the number of links on a page. What they found strengthens the 



argument for white space. They discovered that the average number of links on a 

page was between four and five, but the highest conversion rates went to pages with 

three or fewer. 

Think of white space and limited links as a funnel that gets increasingly smaller. By 

eliminating distractions and making the next step abundantly clear, you direct visitors 

towards a single desired action at the bottom of the funnel. 

Website Development: How to Build Your Website  

Once the design for the website has been mocked up and approved, the next step is 

to pass along that information to a developer (in the event that you are not going to 

coding the website yourself). 

The development phase is the part of the process where the design comes to life.  

  

Website Structure   

One of the first considerations for building out the site is related to how it will be 

structured from a navigational standpoint. Since you’ve already done some user 

experience mapping, you should have a good idea of what pages need to be closer 

to the surface of your site.  

These are the most prominent pages that will likely be included in your site’s main 

navigation bar. The difference here is that now the scope has opened up to include 

optimizations for search engines.  

There are other articles on this site that take a deeper look into the different types of 

website architecture, so we won’t go into it here. 

But it is important to note that how your site is structured will play a large role in how 

people and search engines understand the content on your site, and this is where 

the technical components of SEO enter the picture.  

  

Technical SEO 

Technical SEO encompasses the tactics involved in making a website optimized for 

search from a technical standpoint. This includes things like updating meta 

descriptions, minifying javascript, reducing image sizes for faster loading speed, and 
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implementing 301 redirects for URLs that have changed (which is a common 

occurrence when migrating or rebuilding a website).  

Website architecture falls into the technical SEO category because it largely deals 

with how search engine bots travel from one page to another, however, optimizing 

the content on the site is considered “on-page SEO” and is more directly focused on 

keywords. 

  

On-Page SEO 

On-page optimization is probably the most well-known function of SEO.  

It falls into the website structure section of this article because each page of your 

site should ideally target one main keyword or phrase, and planning out what you 

want each page to rank for is part of the development process. 

There are literally hundreds of best practices for doing successful on-page SEO, and 

it is an ongoing process that doesn’t stop once your website goes live. But from a 

high level view, on-page SEO is built from the strategies you deploy to help each 

page rank for your desired keywords.  

  

Choosing Your Domain Name 

Since we are on the topic of keywords and SEO, now is a good time to think about 

what you want your domain name to be.  

This might seem like a no-brainer. But it is not a decision that should be made lightly 

- the domain you choose will play a role in how well people can remember your site 

and how well it ranks in search. Before we jump too far in though, there are some 

distinctions that you should know. 

A standard URL is made up of a protocol (http vs https), a subdomain, domain 

name, and top-level domain (.com, .edu, .gov for instance). The domain name and 

top-level domain are what make your root domain, which is the combination of words 

that create your web address. 

According to Moz, “Your website's root domain is the highest page in your site 

hierarchy (probably your homepage). Individual pages or subdomains can be built 
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off the root domain, but each page URL must technically include the same root 

domain in order to be a part of your website.” 

When choosing a domain name, here are a few key points to remember: 

 Make the name easy to remember - you want something that is short, easy to type, 

and easy to say. 

 Use broad keywords if appropriate - if you can add a keyword that helps people 

understand more about what your business does, go for it. But stay away from long 

hyphenated “exact-match” domains. Domains like that are now associated with low-

quality, spammy sites. Only use a keyword in your domain name if it is sensible to do 

so. 

 Buy a .com top-level domain if possible - This will help you maximize direct traffic 

to your domain because it is the most well-known TLD available. If you can’t get the 

name you want with .com, it is advisable to select a popular alternative like .net or .co.  

  

Building A Mobile Responsive Website 

According to Google, “Responsive design serves all devices with the same code that 

adjusts for screen size.” So, a responsive website is a site that changes its 

appearance based on the device where the site is being accessed.  

Since Google has shifted to mobile-first indexing, having a site that is mobile-

friendly is one of the main factors for ranking well in search. 

To build a mobile-friendly website, keep these notes in mind: 

 Reduce the size of your images to less than 100KB where possible (but make sure they 

are still high quality). 

 Make sure the clickable elements on your pages like links and buttons are appropriately 

sized and spaced out.  

 Use a font size that is large enough and easy to read. 

 Turn off pop-ups on mobile devices. 
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Web Development Tools 

Now that you’ve got the foundation of where your site will live and how it will be 

mapped out squared away, we can move on to the various tools you’ll need to 

consider for making your site a success. 

The number of tools you invest in and their depth of capability will depend on your 

budget and ultimate goals. For the most part, there are less robust, cheaper tools 

that can suit the needs of many small businesses. But for larger brands or more 

complex projects, the same tools may not suffice.  

Here, we’ll go over some definitions for various things you’ll need to develop your 

website, and cover a broad range of tools for each category to give you some insight 

into the most popular options. 

  

Hosting And DNS Setup  

Every website needs to be hosted on a server somewhere. 

There are many several options for website hosting, each with a variety of price 

points and capability. When choosing a web hosting provider, there is a lot to 

consider. Again, you could write entire articles about the differences between hosts, 

so we won’t go too deep into here. However, it is important to note that great hosting 

boils down to speed, support, and security.   

Before you choose a hosting company, decide how much hand-holding you will need 

during the set up process - some are better than others when it comes to offering 

guidance during this process. Also, understand the differences in server types. 

Some are going to be a better fit for a small business than others.  

You can learn more about the different server types here.   

Once you purchase a domain and hosting, you’ll need to set up the basic DNS 

records you will need to manage your website’s DNS.  

According WpBeginner, “DNS stands for ‘Domain Name System’. It’s a system that 

lets you connect to websites by matching human-readable domain names (like 

wpbeginner.com) with the unique ID of the server where a website is stored.” 

Essentially, you can think of the DNS system as “the internet’s phonebook.” 
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When a user writes a domain name into the browser, the DNS looks up the IP 

address and connects the user to the physical location where that website is stored. 

This is another thing that your development team should handle for you as it is an 

advanced process, but it is important to understand since if you ever want to move 

your website, the DNS system is what allows this to occur without needing to change 

the name of your domain. 

  

Content Management Systems 

Odds are, you aren’t going to want to custom code your website from the ground up, 

which means that you’ll need to invest in a content management system. In fact, 

most websites are built using a content management system (or CMS for short).  

But what is a content management system anyway?  

According to Kinsta, content management systems are software that allow non-

technical users to create, manage, and modify content without needing to write all of 

the code from scratch. 

Your CMS will handle all of the basic infrastructure for your content so that you don’t 

need to develop your own system for creating web pages, storing images, or 

managing documents. For those of us who don’t possess a solid grasp on coding 

languages, a much needed CMS offers a shortcut.  

Without one, you would need to write the HTML to create the main building blocks of 

your site, add CSS to style those elements, and finish up by applying javascript to 

add more advanced functionality to your site.  

And whenever you want to modify something on the site, you would need to 

download all of the files from the server, make your changes manually, hope that 

you didn’t break anything, and then upload the files back to the server.  

Now that you are sold on choosing a CMS, here’s how to choose the right one for 

your business, followed by some of the most popular options. 

  

HOW TO CHOOSE THE RIGHT CMS FOR YOUR WEBSITE 

When deciding which CMS to use for your site, you’ll want to consider the following: 
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 Ease of use - Something with a WYSIWYG / drag and drop interface is ideal if you 

aren’t keen on coding.  

 Design template options - For the most part, you don’t want to be limited by the 

available design templates you can choose from. If differentiation is important to you, 

you won’t want to choose a template that every other business is deploying as well. 

 Ease of migration - What if you decide that you want to change your CMS down the 

road? Make sure the CMS you choose offers data portability so that you aren’t 

handcuffed into a platform that you’ve outgrown. 

 Cost - Some CMSs are free to use and others charge a monthly fee. Even if you do 

select a free CMS, there will likely be other costs associated with any extensions, add-

ons, or advanced features that you might want in the future.   

With these things in mind, let’s look at three of the most popular CMS platforms out 

there. 

  

WORDPRESS 

By far the most popular CMS is Wordpress. Wordpress is a versatile platform that 

allows for a lot of flexibilit 

y when building out a website. While you’ll need to set up your own hosting and 

domain name to use Wordpress, it is an SEO-friendly option with thousands of 

themes to choose from. 

For more pros and cons of wordpress, check out this article by Arcstone. 

  

SHOPIFY 

Another popular CMS is Shopify. This one is specifically geared towards 

eCommerce merchants and boasts more than just content management 

functionality. Shopify is really an entire online business management platform and is 

considered the standard option for any brand looking to sell products online. 
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JOOMLA 

Joomla was created to serve websites that require users to create accounts. For 

websites that contain portal-like functionality, Joomla is a good fit CMS. While 

Wordpress was created for businesses that want to have robust blogging 

capabilities, Joomla was built for user management (even though both platforms 

have evolved since their inception and are now both completely capable of handling 

any type of website).  

Joomla is going to require a little more advanced technological knowledge than 

Wordpress, but is more adaptable for those who aren’t afraid to get their hands 

dirty.  

  

Tracking, Measuring, And Monitoring Performance 

Another piece of the software puzzle is with regard to tracking and analytics. 

Having a tool to show you how users interact with your site is key if you want to 

understand how it is performing. Not only that, but capturing information on those 

that visit your site is also important for marketing to them later.  

The main things to consider are: 

 Setting up on-site analytics like Google Analytics and Search Console to monitor 

content and search performance.  

 Implementing any data enrichment tools to give you a more complete picture of who is 

visiting your site anonymously and once they fill out a form. 

 Using a heat map tool to keep track of how people are consuming the content on your 

pages. 

 Installing any pixels you might need for future remarketing / retargeting campaigns 

and setting up Google Tag Manager to easily keep track of these codes. 

It is really easy to over-invest in tools of this nature, so determine what information is 

truly the most important for your business before jumping in and purchasing every 

solution on the market. 

Google analytics and Search console are free to use and relatively beginner-

friendly.  

Start there and scale up and out as needed.  

https://marketing.sfgate.com/blog/best-remarketing-strategies
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Hiring A Web Development Company 

If you are planning to build your website by yourself (or have an in-house team to 

help you), you can skip to the next section. 

However, if you are looking to hire a web development company to create and 

manage the site on your behalf, you’ll want to find an agency partner that can give 

you what you need on an ongoing basis. 

There are a few things to consider that we’ve already covered (like your budget and 

level of technical support). But you should also be thinking about working with a 

partner that mirrors your company culture and brand values. An agency with laid-

back communication styles might not mix well with your company if you take a more 

formal approach. 

Also, if search rankings are important for your company, you’ll want to vet agencies 

who offer search engine optimization as part of their website building process. Not 

all developers will automatically take search into consideration - some agencies will 

be more concerned with the quality of the design and the look and feel of the site 

rather than investing a ton of time into helping you achieve your search goals.  

On the other hand, if creating an amazing visual experience for your visitors is a 

higher priority, then you may choose a partner that is well-known for their engaging 

custom imagery and interactive elements.  

Or, you may be looking for a vendor to help you nail the content and messaging 

components of your site. A different partner might have a stronger process for 

guiding the on-site conversation than a developer who knows the ins and outs of the 

back-end, but has no experience or interest in what is presented on the physical 

page. 

And what about eCommerce? That is another ball game almost entirely. Some web 

development companies are known for creating eCommerce stores and have 

experience working with systems like Shopify, Magento, and WooCommerce.  

It’s not to say that you can’t find a partner who is proficient in all areas of web design 

and development, but the point is that there will be service providers who excel in 

certain areas more than in others. So, always start with your goals, understand what 

https://marketing.sfgate.com/services/web-design-agency
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you are hoping to achieve, and use that as a guiding light during your agency vetting 

process. 

And, when choosing a partner, always do your due diligence.  

Visit their website and social profiles to see if they walk the walk, read their reviews, 

and visit some of the websites that they’ve worked on in the past. This should give 

you an idea of what they are capable of, and whether their design aesthetic is a 

match for what you are looking for. 

The next step would be to narrow down your options to about 4 or 5 companies, set 

up some calls to better understand their experience, competitive advantage, and 

company culture, and go from there. 

Here is a list of questions you should ask each company during your interview 

process. 

  

Website Maintenance: How to Manage Your Website  

Website maintenance is essentially the act of keeping your website up-to-date.  

Websites are not “set it and forget it” things.  

Much like caring for a pet, it requires regular attention to make sure that everything 

is functioning properly, that the content is relevant, and that your visitors are 

engaging with it as intended. 

Some of the standard elements that fall into the website maintenance bucket would 

be tasks like: 

 Running conversion tests and making changes to optimize performance. 

 Updating content to keep it fresh and relevant. 

 Monitoring page speed and applying optimizations where needed. 

 Running broken link checks 

and updating them as needed. 

 Monitoring your keywords and making changes if you aren’t ranking in search for your 

desired terms. 
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 Checking Search Console for any security issues, coverage errors, or manual actions 

that need to be addressed. 

 Viewing your web pages in a variety of browsers and formats to check for issues with 

the way the content is displaying.   

 Redirecting any pages that are no longer active. 

 Adding pages that you don’t want indexed by Google to your robots.txt file. 

 Making sure your website is secure from hackers or spammers. 

 Adding or removing elements from the site (like interactive widgets, photo galleries, or 

forms). 

 Adding, removing, and/or updating product listings. 

Many of these actions are required to not only keep your website in tip top shape, 

but they also contribute to your site’s search visibility and SEO.  

Doing regular website maintenance will have a large impact on how users find, 

interact, and utilize your website, so if you don’t have the bandwidth to manage this 

ongoing project, it is best to find someone either inside or outside your organization 

who can take it on.  

  

Creating an Amazing Business Website: Final Thoughts 

After reading through this article, you can probably gather by now that having a 

website in today’s day and age is not enough - it needs to be functional to drive real 

impact, and if it isn’t receiving the attention it needs to thrive, it will not be the 

revenue-driving asset you need it to be in the long run.  

And while there is always a lot to be done when it comes to strategizing and 

maintaining a great business website, diligence will pay off in the end. 

Remember that in many cases, your website will be the gateway to people 

discovering and doing business with your brand. Every ounce of consideration you 

invest now (and in perpetuity) counts! 

Here are some key takeaways to note: 

 Today’s most successful brands rely on their websites as the main hub for educating 

visitors and starting the conversation around their offerings. 



 To build a successful business website strategy, you'll need to first determine your 

goals and define your audience. Then, figure out your budget and delegate 

responsibilities to those who will oversee the website project.  

 After you create your strategy, you’ll want to focus on the look, feel, and navigational 

structure of your site. Consider your branding, user experience, content, and how 

people will convert on your site.  

 When moving into the development phase, decide how much time you want to invest 

and technologic know-how you possess. This will help you determine what tools to 

choose and if you need to invest in a web development company. 

 Doing regular website maintenance will improve your SEO and on-site experience. 

Make sure you carve out time to dedicate toward keeping your site up-to-date.  

 

 

 

 

 

 

 

The Only Guide to Search Engine 

Marketing (SEM) You'll Ever Need 
By: Kathleen O'Donnell on October 26, 2020 

What’s the first thing you do when a thought, question, or need for a new pair of 

sunglasses for your next vacation pops into your head? If you’re like most of the 

world, you head right to Google to search for whatever you’re seeking. 

And how long is your search? 

You’re planning for that vacation, ready to get packing and head to the beach – 

which means you’re only on that search page for about 45 seconds before you click 

through to the first enticing pair of sunglasses you see. 

 

That’s why businesses use search engine marketing (SEM) to get their products to 

pop up to the top of that search page – it helps customers find what they need, make 

a purchase, and become a customer. 

https://marketing.sfgate.com/blog/author/kathleen-odonnell


 

For businesses, SEM is all about investing ad budget in getting your products and 

services at the top of a search engine page, increasing visibility, and as a result, 

sales. 

 

While SEM is a popular tactic, it’s also complicated – how can you be sure you’re 

approaching it the right way to get maximum results? 

 

That’s why we created this deep dive into search engine marketing – it’s everything 

you need to know about what it is, the benefits and downsides to using it, the 

different types of SEM, how Google Ads fit in, how SEM actually works, and the 

future of SEM. 

 

Ready to understand the basics of search engine marketing and get all the tools you 

need to develop your own strategy? 

Let's jump in. 

  

Search Engine Marketing Definition: What is SEM? 

SEM is a paid advertising tactic to make sure your business’s services or products 

show up at the top of search engine results pages (SERPS). 

What does that look like? 

Well, let’s return to the earlier example – a customer searching for that pair of 

sunglasses. The customer heads to Google (where 35% of all product searches 

begin) and types in “sunglasses.” 

When the search results appear, Amazon might have the top organic spot, but the 

ad for glassesusa.com appears above that – because they paid for that ad space. 

 

This is why SEM is powerful – when done right, you can give your growing business 

a leg up over more established competitors. 

It's especially vital to appear at the top of SERPs because most Google searchers 

don’t spend much time looking – only a minute, on average. So your chance to be 

viewed and clicked on decreases, the lower in search results you appear. 
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Of course, search engine marketing isn't limited to just Google, though that's 

certainly the largest search engine in the world right now. You can also use SEM 

on Bing, Amazon, Pinterest, eBay, YouTube, and more. 

Any site that functions as a type of search engine and allows advertising, as all of 

the above examples do, is a potential path for your SEM strategy. 

Using these alternative sites can work well if your audience frequently uses those 

sites, and they fit your products and your industry. 

What Is The Difference Between SEO And SEM? 

One big area of confusion around SEM is how it differs from SEO. 

It’s such a common question we have a whole blog post for you just on the topic, but 

we’ll break it down briefly here too. 

Both SEM and SEO have the goal of driving more traffic to your website. 

SEO helps you build your business through your content ranking organically in 

search engines. SEM gets you there by paying for ads instead. It's more expensive, 

but it's faster to get results, and it can help you cut through crowded fields of 

competitors. 

 

Confused? You’re not alone. 

Some marketers use the term search engine marketing to describe your entire 

strategy – all your efforts related to search engines. 

The important thing to remember is that SEO is focused on building traffic 

organically, and SEM uses paid advertising. 

Why Do Businesses Use SEM? 

Benefits Of Search Engine Marketing 

SEM is popular with businesses for one very good reason – it’s highly effective. It 

offers several benefits to businesses. 
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Benefit 1: High-Quality Leads 

SEM is an incredible tool for growing your business – that’s why it’s such a popular 

channel. It allows you to quickly and effectively reach an audience that is very likely 

to convert once they click your ads. 

 

After all, if someone is already searching for what you offer – they're almost, or 

entirely, ready to buy. 

They just need to find where to make a purchase, and SEM lets you appear at the 

top of the results right away. High-intent prospects like that are very valuable, and a 

good SEM strategy puts them at your fingertips. 

 

When you realize that the top three organic search results get more than 50% of the 

clicks on a page, SEM's value becomes apparent. If your business is still 

establishing your web presence, but you need to get prospects in the door soon, 

SEM is a powerful way to grow your website traffic and quickly get visitors to your 

product pages. 

  

Benefit 2: Precise Targeting 

SEM also has the benefit of allowing you to reach a highly-refined target market. If 

you have a specific ideal customer in mind for your products or services, SEM can 

help you find and reach them with targeted ads that speak to their interests. In 

today’s highly-saturated marketing world, targeted ads are even more vital for 

success. 

 

When your business is just starting out, getting your brand out in front of potential 

customers is vital. But it's also tricky in a world full of competitors and other 

marketing campaigns. 

Breaking through with organic content is a long road – and if you're in a very 

saturated industry, really difficult. But SEM lets you cut right to the front of the pack 

and get your brand in front of those prospects right away – you can build brand 

awareness and recognition along with web visits and sales. 

  

https://www.smartinsights.com/search-engine-marketing/search-engine-statistics/
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Benefit 3: Making Measurement Easy 

Another benefit of SEM is that it's easy to monitor how much you're spending on ads 

and to measure your ROI along the way. That way, you know you're getting results 

worth the spend. 

Tracking is especially important for smaller businesses with more limited budgets – 

you need to keep an eye on if your spending is getting you results. 

  

Disadvantages Of Search Engine Marketing 

SEM is fast, and it's effective – but it's definitely not free. 

It can be costly, especially over the long-term, which will discuss more later on in this 

post. 

If your business focuses exclusively on SEM but ignores SEO, branding, web 

design, and other marketing channels, you will end up spending lots of money on an 

unsustainable strategy. 

SEM can't be the only tool in your toolbox. 

 

With SEM, you'll pay for each click through to your website when using PPC ads to 

increase reach. But those clicks are not guaranteed to turn into purchases – that's 

up to your landing page and website content. 

If you're embarking on your SEM strategy without taking those other pieces into 

account, you'll end up spending a bunch of money without much to show for it. You 

should be working on your SEO plan alongside your paid efforts and give it time to 

succeed. 

In doing so, you'll develop a route to low-cost traffic and conversions in the future, so 

you're not continually pouring money into ads for years to come. 

 

SEM can also be pricey for small businesses in specific industries or markets. If 

you're in a smaller, less-competitive niche, SEM can be very affordable. But if there 

are plenty of big companies with large marketing budgets competing for your spots, 

prices might rise above what would net your business a positive ROI. 

 

Managing your SEM is essential to make sure you're not overspending – but that's 



also a time-consuming process for the average small business. Be sure you have 

the time and knowledge to manage and optimize your website, landing pages, ads, 

and budget before you begin, or you could be overwhelmed quickly. Or, you can hire 

an agency to manage it for you. 

Knowing what mistakes to avoid making in your PPC campaigns helps here too – 

knowledge is power. 

  

Types of Search Engine Marketing 

SEM isn’t just one kind of campaign. It’s a broad umbrella term that includes lots of 

different tactics. 

  

Paid Ads 

Within SEM, there are pay-per-click (PPC) ads and paid search. 

PPC is a broad advertising term – every time a user clicks your ad, you pay for it, as 

the name suggests. It's also often referred to as CPC, or cost-per-click. The most 

frequent application of PPC ads is paid search ads. 

A paid search ad is when an advertiser pays for their website to appear at the top of 

search results, and they get charged when a user clicks on it and navigates to their 

website.  

Paid search ads can appear at the top of search engine results or towards the side.  

  

Search Engine Optimization (SEO) 

That’s right, SEO is also a part of SEM. As we stated earlier, many marketers 

consider SEO a part of their overall SEM strategy because search engine 

optimization falls under the umbrella of search engine marketing. 

SEO helps you optimize your content, like your website, to reach a targeted 

audience organically.  SEO is all about optimizing your content to attract organic 

traffic – people who find your site without being directed by ads or other paid 

campaigns. 

https://marketing.sfgate.com/services/sem
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While SEO is very effective, it takes a while to see the benefits because you need to 

establish a solid, high-quality presence online and create content frequently. 

According to Search Engine Journal, it can take four months to a year to start seeing 

your content rank in SERPs.  

  

Why You Need Both Types 

SEO and paid ads are two distinct strategies – but they help and complement each 

other. 

The most effective SEM strategies include both. Good SEO is vital to assist users in 

navigating to your site and ensuring search engines understand what your site is all 

about. 

And paid ads get you that quick, profitable traffic. So you should use both, for sure. 

 

But for maximum effect, you should combine the two. 

 

Say your business is a yoga clothing brand for women, and you've just started out 

creating your online presence. Your most effective SEM plan would be to follow SEO 

best practices in making your website, ensuring your on-page, off-page, 

and technical SEO are on point. 

Next, you start on some keyword research to find what your ideal customers are 

searching for and begin running some PPC ads on search engines. 

 

Here's where the results happen – track which keywords perform the best for your 

brand in your paid campaigns. Then, work on creating organic content around those 

keywords, and wait for them to rank while you're still running ads. 

Once they start to rank well organically, you might be able to reduce or stop 

spending on ads while still pulling in that highly-profitable traffic – and now you have 

a sustainable strategy for growth. 

 

For the yoga clothing brand, let’s say you notice that the keywords “best clothes for 

hot yoga” and “yoga clothes for travel" yield the best results – bringing in plenty of 

website visitors who make purchases. 

You would then create blog posts or other content – consider videos for YouTube, 

perhaps an ebook or buying guide – using those keywords. As your website gains 
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authority and longevity, your content begins to rank organically, and soon you’ll be 

getting visitors on those same effective keywords without buying ads. 

 

Smart, right? 

That’s the real value of SEM – finding the long-term strategy to build and grow your 

business for the future. It’s so much more than just buying some search engine ads. 

 

A Google Ads Overview 

Google Ads is the most popular paid search platform by many measures. 

Known as Google AdWords until 2018, Google Ads may have changed over the 

years, but it's still the top option because Google dominates the search market. 

There are a variety of Google Ad campaign types you can run, that use Google's 

three advertising networks: the Google Search Network, Google Display Network, 

or YouTube Network. 

Google Display is a network of sites where you can deploy programmatic 

advertising, and the YouTube Network is what advertisers use to get their ads on 

YouTube, since Google owns the platform. 

We've written extensively about all three on the blog, but in this post, we're focusing 

on Google Search Network.  

Google Ads lets you pay to have your content placed at the top of Google's SERPs, 

including Google Search, Google Maps, or in the Google Shopping tab. Instead of 

falling below other, bigger brand names in the organic search results, you can pay to 

have your ads appear higher.  

Since it's a PPC model, you only pay when someone clicks through to your website. 

You can create several different types of ad campaigns, including text ads, shopping 

ads, and some image or video ads as well.  

In the example below, you can see the text-based ads at the top, and the shopping 

ads on the side.  

https://searchengineland.com/guide/what-is-paid-search
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The Google Ads marketplace functions as an auction – you bid money for clicks. 

First, you need to identify the keywords you want to bid on and then bid how much 

you’re willing to pay for one click on those keywords. 

If your maximum bid is $3, Google only shows your ad if other people aren’t bidding 

more. (That’s why ads in competitive, crowded markets can be very pricey.) 

  

High-Quality Content 

But Google doesn’t just consider the monetary value of your bid when deciding who 

wins the auction – it also takes into account the quality of your landing page, the 

relevancy of your website, and your ad itself. 

This is called your Quality Score. 

If you have a higher Quality Score because you have a great user experience on 

your website and a highly relevant ad, you can end up paying less for ads while 

winning more auctions. 

You can find your Quality Score, on a scale from 1-10, in the keywords’ “Status” 

column of your Google Ads account. 

 

Google considers relevance and quality because it wants its users to have a great 

experience with their ads – that means when they search for “summer sandals,” they 

see ads for summer sandals and not slippers, even though those are both types of 

shoes. 

  

Your Clicks Count 

Google also takes your click-through rate (CTR) into account when calculating your 

quality score. If your ads are highly relevant and well-written, they'll presumably get 

more clicks, and Google uses that as a measure of the quality of your ads. 

It sounds complicated, but it makes sense when you remember that Google is more 

interested in serving its searchers well than just running an ad for pay – they're so 

successful that they can be picky. 

 

Google Ads are a vital piece of the SEM puzzle. 

https://marketing.sfgate.com/blog/tips-to-help-optimize-your-keyword-bidding-strategy
https://support.google.com/google-ads/answer/156066


Since Google is such a massive piece of the search engine pie (though Bing and 

Baidu are too big to be ignored completely), your SEM strategy won’t get far without 

a solid Google Ads plan. 

  

Google Ads Cost 

So how much should you expect to pay for your Google Ads campaign? 

Costs vary widely by keyword. Some keywords don't even have ads appearing in 

search – they don't have enough commercial intent (like if you search for "what is 

advertising, for example). 

 

Some keywords also don't have enough volume to make ads worth it because 

almost no one searches for those terms. But very high-volume keywords can be 

hyper-competitive, which makes them very expensive. 

Picking relevant high-volume keywords with low competition isn't easy, but it's cost-

effective when it's possible. 

 

Bidding too low might seem like a way to contain costs, but it can backfire – then you 

won’t get any ads shown at all. Make sure your bid is competitive for your chosen 

keyword, and if you can’t afford it, look for a lower-competition option instead. 

  

Finding The Right Keywords 

One of the best ways to make your Google Ads more effective is by using Google's 

free Keyword Planner tool. Even if you're not using Google Ads, you can use this 

tool as a resource for keyword planning for your SEO and other SEM strategy. 

 

Keyword Planner compiles data on search volume and competition and helps you 

predict clicks – highly valuable for all SEM planning. Once you’ve created a free 

Google Ads account, you’ll have access to this tool and can start researching 

potential keywords for your campaigns. 

  

Making Google Ads Work For You 

Google Ads are highly effective when they’re done right – but don’t forget, they’re 

not the only options out there. 
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If you can’t figure out a way to make your budget work for the keywords you want, 

look into other options like Bing Ads, ads on other search-heavy sites like Pinterest 

or Amazon and see what works for your business and your audience. 

How Does Search Engine Marketing Work? 

The SEM process is pretty straight-forward, fortunately. (Keeping all the acronyms 

straight might be the most challenging part!) 

Here's the search engine marketing tutorial you need to get your first SEM campaign 

up and running from start to finish. 

  

Researching Keywords 

First, you need to start with keyword research – this is the beginning of every SEM 

plan and campaign. Start by brainstorming what your ideal customers might be 

searching for when purchasing your product or service. Coming up with a long list of 

potential keywords at this stage is excellent – the more, the better. 

 

Once you have your keywords brainstormed, it's time to look into which ones will pay 

off for your campaigns. You can use free tools like Google Keyword Planner or 

invest in paid keyword research tools like Ahrefs, SEMrush, or a similar product. 

The goal here is to figure out which keywords will deliver clicks that turn into 

purchases – getting lots of traffic isn't necessarily the goal here; you want traffic that 

converts to optimize your ad ROI. 

 

You can divide your keywords into "buckets," or groupings by topics, and run 

campaigns trying out different keywords for each subject to see which ones have the 

most success. 

  

Optimize Your Content 

This is where the SEO part of SEM happens – you need to be sure your website, 

product pages, landing pages, and any other pieces of your online presence align 

with SEO best practices. 

Don't worry – we've got your complete guide to SEO types, tools, and techniques. 
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Optimizing your content before you embark on many paid campaigns is essential – 

you don't want to waste those ad dollars by sending visitors to a website with a poor 

user experience. 

And since SEO will take a while to boost organic traffic, you want to start now so 

you’ll see that sustained growth sooner. 

  

Set Up Your Ads 

It’s time – let’s get those ads set up! Now that you have your keywords selected and 

your content optimized, you’re ready to roll. 

Getting started with paid search ads is pretty simple on most search engine 

marketing platforms. Each one will walk you through the steps to create your first ad. 

 

Remember that your ads need to be well-written and action-oriented – why should 

the search engine users who see your ad want to click through to find out more? 

Follow the best practices for each site you’re setting up ads on – those should be 

easy to find. 

  

Measure Your Progress 

The final step, and one that's too often forgotten, is continuously measuring and 

evaluating your progress. 

Check in regularly to see how your ads are performing, your budget's status, and if 

any unexpected issues like low CTRs or excessive spending are popping 

up. Tracking metrics in Google Ads and other platforms is easy when you know what 

you're doing. 

 

If your ads aren’t doing as well as you’d hoped, you can try some experiments to see 

if you can improve results. Test different ads – change the copy or image used a bit, 

tweak a headline, change the CTA – and see if that helps. 

If not, you might want to try a new keyword altogether. It’s easy to set up and 

change ads, so don’t be afraid to make a shift if something isn’t working. It’s better 

than just continuing to pour money into ads that aren’t quite hitting the spot. 
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How Much Does SEM Cost? 

There's no one simple answer to this question – search engine marketing costs vary 

widely based on various factors. 

1. Are you creating and running ads yourself or using a digital agency? When 

you do SEM yourself instead of hiring outside help, the cost is undoubtedly lower – 

but your ROI and efficiency can be too if you're not doing it right.   

2. What search engine marketing platforms are you using? If you’re running 

PPC and paid search ads on multiple platforms, your costs will likely go up. Google 

Ads are typically the priciest option, though they are also more effective for most 

marketers.  

3. What is your industry and region? If you're trying to break into an industry or 

geographical area where your competitors are also using SEM tactics, your costs 

will go up in order to beat them in the ad auctions.   

4. What is your ad budget? If your ad budget is super-low, you might have low 

costs – but you’re probably not getting a good ROI. See if boosting your budget a bit 

brings you better results. It might be worth the extra investment.  

  

The Future of Search Engine Marketing: Final Thoughts 

In a crowded marketing world, it’s harder and harder to stand out using traditional 

advertising methods. People are spending more and more time online, and they’re 

comfortable researching and even purchasing more goods and services online than 

ever before. 

 

If you’re not taking advantage of these trends and investing in online ads and 

marketing like SEM, you’re falling behind. And the move to online searches and ads 

is only growing – so you shouldn’t wait to get started. 

 

But what does the future of search engine marketing hold? By looking at the latest 

SEM trends, we can see that Google has been making changes and updates to 

search algorithms faster than ever before. That means it's extra-important to stay on 

top of the latest changes – or to work with a digital marketing partner like Hearst Bay 

Area who will do that for you. 

https://marketing.sfgate.com/blog/search-engine-marketing-trends
https://marketing.sfgate.com/blog/search-engine-marketing-trends
https://marketing.sfgate.com/services/sem
https://marketing.sfgate.com/services/sem


 

Google and other search engines are getting more sophisticated, and users are 

becoming more demanding. 

That means you'll need to commit to creating high-quality content that delights your 

audience and provides real value for them – no small task, but one that will pay off in 

building your brand and your business. 

Key Takeaways: 

 Search engine marketing is a term that encompasses the use of both organic SEO and 

paid search ads to drive traffic and sales – and it’s a vital part of any digital marketing 

plan. 

 Planning an SEM campaign begins with keyword research, includes optimizing your 

content for SEO, and ends with continuous measuring and experimentation. 

 Google Ads is the most popular form of SEM, but it’s not the whole story – there are 

plenty of other search engines out there to try 

 

 

 

 

Google My Business For Law Firms 

Every law firm should take the time to claim and optimize their Google My Business page 

to provide valuable information for potential clients as well as help their overall SEO. 

If SEO (search engine optimization) seems overwhelming to you, know you are not alone. You went to law 
school to become a lawyer, not a digital marketing expert. Last week, the focus was on demystifying 
SEO and why it is so critical that law firms take advantage of online real estate to build a larger digital 
footprint. While this column will continue to provide you with action steps regarding how best to develop 
your website SEO, one of the most important things you can do before anything else is to claim and build 
your Google My Business page.  

Why Google My Business Is Critical For Law Firms  

Google My Business (GMB) is a free tool that law firms can use to manage their online presence 
throughout all of Google, which includes Google reviews, Google maps, and even Google search itself. 
GMB allows potential clients to find your law firm, explains how your expertise makes your law firm the 
best choice, and provides an important piece of your SEO puzzle to help Google understand how to rank 
you in their search engine.  

https://abovethelaw.com/legal-innovation-center/2020/11/25/google-my-business-for-law-firms/
https://abovethelaw.com/legal-innovation-center/2020/11/19/demystifying-seo-for-law-firms/
https://abovethelaw.com/legal-innovation-center/2020/11/19/demystifying-seo-for-law-firms/
https://www.google.com/business/


When a law firm claims its GMB, it ensures that Google understands the connection between the law 
firm’s website, their physical location, their online reviews, and the law firm as a whole. It allows Google 
the opportunity to easily synthesize all of this information and better understand your law firm’s expertise 
and services. The more that Google understands what your law firm offers, where you are located, and 
why you are an expert in your field, the more likely it is that Google will rank you higher in their search 
engine. GMB spotlights everything important about your law firm, from its location, its online reviews, to 
the services you provide.  

GMB will provide the following information to your potential clients as well:  

 The name of your law firm and the services you provide 
 A link to your law firm’s website for more information  
 Contact information so that a potential client can immediately call or email your law firm  
 Directions to your law firm so that a potential client understands your location  
 Your hours of operation, which may truly benefit you if you have a 24/7 answering service 
 Google online reviews of your law firm which act as testimonials to your service  
 A Question and Answer section that provides potential clients immediate answers to their questions and 

established you as an authority in your field  
 Photographs of your law firm, recent court wins, accreditations, memberships, or your law firm staff 
 Articles that explain in more detail the services you provide, recent wins in court, or settlements achieved for 

clients 

Claim Your Law Firm’s Google My Business Page  

Your first step is to claim your law firm’s GMB page by going to the Google My Business page and clicking 
“Manage Now.” You will need to enter your law firm’s physical location, hours of operation, and all 
contact information. Make sure that you use your law firm’s actual name, and do not attempt to add 
keywords in this section. Google needs to synthesize all of your law firm information throughout the 
internet, and therefore, the name of your law firm needs to match throughout all of the different areas that 
Google searches. Additionally, if your law firm has several different locations, you can create separate 
listings for each location, which gives you even more free online real estate to advertise your law firm.  

Next, you will need to choose a particular category for your law firm and it is always best to be as specific 
as possible. For example, instead of “attorney,” choose “personal injury attorney.” This helps not only 
Google understand your law firm, but your potential clients as well. These categories are already pre-
populated, so make sure to choose wisely.  

After entering all of this information, Google will send you a physical card in the mail with a specific code. 
You will need to include this code on your GMB page to complete the process of claiming your law firm’s 
GMB page.  

Optimize Your Law Firm’s Google My Business Page 

Once you have officially claimed your law firm’s GMG page, make sure to take the time to optimize it. 
Remember, this is free real estate on the internet that can act as an incredible tool to funnel potential 
clients to your website, or to simply call you for a consultation immediately. Some of the ways to optimize 
your law firm’s GMB page include the following:  

 Make sure your law firm’s profile is complete 
 Craft a clear and concise business description using long-tail keywords that specifically describe what 

services your law firm provides  
 Include images of your brand, your attorneys, a tour of your office or recent accreditations or awards 



 Include any special events your business may be involved in such as a charity event or any philanthropic 
events you may participate in within your community  

 Use the Question and Answer section to fully help potential clients understand your services  
 Provide consistent updates by adding fresh articles all the time on GMB (articles “expire” after a certain 

amount of time, therefore it is important to consistently provide informative and useful content on your 
GMB page for both potential clients as well as to show Google that you are an expert in your field  

 Answer and respond to all of your law firm’s reviews on Google (if you receive a negative review, remember 
to always answer kindly, or submit a complaint to Google if it is from a person who was never a client or is 
providing a dishonest review of your law firm) 

This Week’s Digital Marketing Action Steps:  

 Claim Your Google My Business Page: Take the time to visit your Google My Business area on the 
internet, fill out the foundational information, and request that Google send you the code to officially claim 
your GMB page.  

 Optimize Your Google My Business Page: After receiving the code in the mail from Google, begin to 
optimize your GMB page by adding in photos, additional contact information, hours of service, and adding a 
few articles to showcase your expertise. 

5 Unusual SEO Tactics That Will Boost Your Performance 

Optimizing for SEO isn’t always intuitive. 

As you continue to deepen your understanding of this mainstay of online marketing, you’ll probably kick up 
more questions than answers. 

At this point, you have the standard SEO tactics down. But perhaps you’ve hit a wall and you’re not seeing as 
much growth. 

Now what? 

Well, it might be time to think outside the box. Sure, the SEO basics are essential but oftentimes you’ll need 
more to give your campaign that extra oompf. 
Here are 5 things that boost SEO that aren’t your typical strategies. 

1. Mind your landing page 

Maybe you’re already familiar with a landing page, but let’s dive deeper. A landing page is where a user 
arrives after they click a link to your website. In terms of SEO, this will likely be a user clicking on a link from 
the search engine result page (SERP) for their search query. From here, you can inform the visitor, give them 
the chance to buy your product, get their contact information, and more. In many ways, your landing page is 
the pillar of your SEO efforts. 

Why is it so important? Bounce rate % and time spent on page! Among the hundreds of ranking signals search 
engines like Google use to analyze a site for ranking, the bounce rate and user session duration are extremely 
important. Obviously, the higher the bounce rate, the lower your ranking. For duration on page, the less time 
spent on the page before leaving the website, the lower the ranking. 

When you’re setting the groundwork for your SEO efforts, it’s important to carefully consider the details of your 
landing page. Ultimately, the aim of SEO is always to improve the user’s experience. The algorithm rewards 

https://www.jeffbullas.com/seo-basics/


ease of use. Part of that means creating landing pages that make sense from the initial click to the landing 
page experience. 
Be sure your landing page is exactly what you promote it to be. Your meta title and description need to align 
with the actual content on the page. 

If you happen to rewrite your content, be sure to update this information. Avoid keyword stuffing. Instead, write 
something a visitor to your site will actually find useful. On search, your greatest asset is finding what call-to-
action (CTA) will work best in the metadata. Finally, be sure when you link out to another page on your site 
(internal linking), the anchor text fits the destination. 

2. Conversions via organic and ads 

Conversions occur when a visitor to your site completes a desired action/goal. That could be anything from 
making a purchase to signing up for your newsletter – you get to set the parameters for your conversion goals. 

When building out your pages, it’s important to keep these goals in mind in conjunction with your SEO 
strategy. 
Conversion goals and strategy should vary from organic to ad landing pages. However, you can learn from 
both marketing strategies. When building out a landing page, be sure to tailor it to a specific purpose. If you 
intend to use it for ads, it’s important to clearly display the information you advertised would be there. 
Likewise, if you’re optimizing a landing page for organic traffic, be sure that your content matches what you 
signal is there to search engines. 

Then, compare results! A landing page can act for ads and SEO in tandem, but only if you do it right. If you 
start noticing that your SEO traffic is converting much higher than your ads, then maybe it’s not the ideal 
landing page for your ads budget. But, if the landing page is meant to serve for both ads and SEO and SEO 
isn’t converting well at all, rethink your strategy. 

Why? Aside from the fact that you need to know where high-converting traffic comes from, Google is already 
aware of your stats. If you have Google Analytics connected to your website, you can see where leads are 
funneling, but so does Google automatically. A page won’t necessarily rank well just because you have a lot of 
ads traffic coming in and converting. 

3. Local SEO – spam fighting 

Sometimes we get so wrapped up in the big picture of SEO that we forget to tap into an all too important 
audience – our community. Local SEO is a great way to connect with the folks that could potentially walk into 
your brick and mortar shop or call for your local services. Basically, it’s the practice of optimizing for relevant 
local searches. Your goal is to make it to the top of the search results for your neighborhood or city. 
Google My Business is pivotal in your local SEO efforts. If you play your cards right, you could earn a spot in 
the coveted Map-Pack. That means when a potential customer Googles your industry/service, your location 
will be one of the first they see. 
Spam fighting is another important facet of local SEO. A lot of businesses will try to get away with less than 
honest SEO practices to give them a leg up. For instance, a business may include a keyword in its company 
name on Google My Business. When you notice this kind of behavior, be sure to report it to Google. This can 
knock their business lower and give you a chance to rank above them. 

You want to compete with real competitors, not spammy competition that bypasses Google’s policies. 
Admittedly, Google is terrible at cleaning up the spam within local listings. This is why it’s becoming a coveted 
strategy. However, spam will always exist, so it’s a very time-intensive Local SEO strategy. The results are 
always significant in the end. 

https://www.jeffbullas.com/seo-mistakes-hurting-website-authority-score/
https://www.jeffbullas.com/local-seo-for-restaurants/
https://beyondbluemedia.com/what-is-google-my-business-and-how-to-use-it/
https://moz.com/blog/simple-spam-fighting
https://moz.com/blog/simple-spam-fighting


4. Breadcrumbs 

While you’re in the process of configuring your website, it’s important to make it as easy as possible to 
navigate. Breadcrumbs are a great way to assure that both visitors and crawlers can make their way through 
your website with ease. Basically, they offer a clear path from the homepage to the landing page. 

Here is an example of how breadcrumbs may appear on a website:  
 Home > Services > SEO 
If you want to keep that SEO juice flowing through your site, breadcrumbs are a must-have. You’ll give search 
engines a clear path to crawl your site and users a sense of where they are regardless of the page they enter 
your site from. They can reduce bounce rates and give your site a generally intuitive path from page to page. 

This strategy is something that has become overlooked on many websites. But even if you are a small 
business owner with only 20 pages on your website, it matters. 

5. KPIs 

Maintaining realistic, achievable goals is the final SEO tip you should consider. Key performance 
indicators – or KPIs – are a set of metrics you can keep track of to evaluate your SEO efforts. There are a 
few important KPIs you should keep your eye on as you continue to optimize your business. 
Here are some KPIs to keep track of: 
Track your web traffic. If you don’t have a good idea of where you stand at the beginning of your SEO push, 
it might be difficult to see real results as you continue your efforts. Pay attention to growth beyond keyword 
ranking. Don’t neglect to track data such as organic traffic and on-site behavior such as click-through and 
bounce rates. You can use resources such as Google Analytics and Google Search Console to watch your 
progress. 
Track conversions. We touched on conversions already but it is vital to know if your SEO efforts are resulting 
in actual conversions. Ads are known for being the source of conversions, but you need to make your SEO 
campaign just as if not more efficient at converting traffic. Just because you have good SEO doesn’t mean that 
you’re converting well organically. 
Maintain a page speed of less than 3 seconds. To clarify, page speed is different than site speed. Page 
speed refers to the speed at which a specific page will fully display your content. Search engines reward 
speedy load times, especially on mobile devices. Make it a goal to keep that load time as swift as possible. 
You can track page speed with Google’s PageSpeed Insights. 
Maintain a crawl depth of fewer than 4 pages. Crawl depth is the number of pages a user and search 
engine bot needs to crawl in order to get to a given destination page. Think back to breadcrumbs. But rather 
than a visual, written out path, crawl depth refers to the number of pages a bot or visitor must pass through to 
get to any area of your site. The goal is to keep the crawl depth to fewer than 4 pages. You lose traffic for each 
page a user must load on their device. This is why internal linking is so important to your SEO and marketing 
strategy. 

Create Multi-Platform Apps for Your Business Idea 

With Minimal Coding 

Bring your business into the digital age with ease. 

https://analytics.google.com/analytics/web/provision/#/provision
https://search.google.com/search-console/welcome
https://www.jeffbullas.com/how-to-increase-page-speed/
https://developers.google.com/speed/pagespeed/insights/


The world is digital. Your customers find you through digital platforms, you communicate with 

them through digital platforms, you manage your teams through digital platforms — the list 

goes on. The way businesses work is online. If you're not keeping up with the times, your 

business risks falling behind. 

One way to do that is with branded mobile apps, but you don't have to break the bank to create 

apps when you have the genius of Zoho Creator on your side. 

Zoho Creator is a low-code platform that lets you make complex apps with 

minimal coding expertise. With an intuitive drag-and-drop interface, Zoho Creator helps 

developers and entrepreneurs build web and mobile applications that perfectly satisfy all of their 

and their businesses' unique requirements. You can build applications visually to help you 

automate business workflow, control what information people see from your business, analyze 

data, and much more. Zoho Creator integrates with your existing software to make it easier to 

collaborate with your team. 

Every application built on Zoho Creator comes with a native app for iOS and Android, allowing 

users to access real-time data from anywhere, whenever you'd like. With a Zoho Creator 

Premium Plan, you get unlimited records and support for 50 apps. With top reviews from the 

App Store (4.2/5), Google Play Store (4.2/5), Capterra (4.2/5), PC Mag (4/5), and Finances 

Online (8.7/10), Zoho Creator is a top choice for business owners who need to shift their 

operations to digital in a hurry. 

Bring your business into the 21st century with simplified, accessible digital tools. Normally 

$240, you can get a one-year Zoho Creator Premium Plan for 37 percent off at just $149.99 now. 

Starting a Small Business? Welcome to Financial 

Management 101. 

As a new business owner, you have a lot of hats to wear, including that of Chief Financial Officer. 

This article was written by Mitchell Terpstra, a member of the Entrepreneur NEXT powered by 

Assemble content team. Entrepreneur NEXT powered by Assemble is a freelance-matching 

platform leading the future of work. If you’re struggling to find, vet, and hire the 

right freelancers for your business, Entrepreneur NEXT will help you hire the freelancers you 

need, exactly when you need them. From business to marketing, sales, design, finance, and 

technology, we have the top 3 percent of freelance experts ready to work for you.  

Starting a small business is a big adventure — and involves a big learning curve. You have an 

exciting new product or innovative service, but how are with you managing finances and other 

business basics? 

https://www.entrepreneur.com/topic/apps
https://store.entrepreneur.com/sales/zoho-creator-premium-plan-1-year-subscription?utm_source=entrepreneur.com&utm_medium=referral&utm_campaign=zoho-creator-premium-plan-1-year-subscription&utm_term=scsf-456754&utm_content=a0x1P000004Yq4IQAS&scsonar=1
https://store.entrepreneur.com/sales/zoho-creator-premium-plan-1-year-subscription?utm_source=entrepreneur.com&utm_medium=referral&utm_campaign=zoho-creator-premium-plan-1-year-subscription&utm_term=scsf-456754&utm_content=a0x1P000004Yq4IQAS&scsonar=1
https://www.entrepreneur.com/topic/coding
https://store.entrepreneur.com/sales/zoho-creator-premium-plan-1-year-subscription?utm_source=entrepreneur.com&utm_medium=referral&utm_campaign=zoho-creator-premium-plan-1-year-subscription&utm_term=scsf-456754&utm_content=a0x1P000004Yq4IQAS&scsonar=1
https://www.mitchellterpstra.net/
https://hubs.ly/H0v7g1L0
https://hubs.ly/H0v7g1L0
https://www.entrepreneur.com/topic/team
https://www.entrepreneur.com/topic/future-of-work
https://www.entrepreneur.com/topic/freelancers
https://www.entrepreneur.com/topic/business
https://www.entrepreneur.com/topic/finance


According to a U.S. bank study, more than eight out of 10 new businesses fail because of 

poor cash-flow management. Don’t let your new business fall prey to that likelihood. From 

bookkeeping strategies to financing options, here’s what you need to know to set your business 

up for success. 

Understand cash flows. 

Cash flow is the lifeblood of any business. In essence, cash flow is any money coming in or 

going out of your business’s hands during a certain time period. Money coming in is known 

as positive cash flow; money going out, negative cash flow. Obviously, the goal of any business 

is to have more positive than negative cash flow. 

For many businesses just getting started, the early stages of operation may be defined by lots of 

negative cash flow, as you make investments in equipment, inventory or marketing all the while 

trying to build your customer base. The risk in not understanding your cash flow — and, 

consequently, why so many new businesses fail — is running into a situation where you have 

more money going out, whether to pay rent, utilities, vendors, wagers or so on, than you have 

coming in, on hand or access to by other means, such as via bank overdraft protection or a short-

term small business loan.  

Particularly for businesses that experience a lot of seasonality, understanding how your cash 

flow varies throughout the year will help your business make the most of the strong-sales 

seasons and better able to weather the weak-sales seasons. Just another reason you’ll stand to 

benefit from meticulous bookkeeping. 

Keep the books. 

Getting a firm grasp on all aspects of your business’s cash flow is critical to its ongoing success 

for a myriad of reasons, and you should establish an airtight method for logging money coming 

in versus money going out.  

Having your business’s key numbers at your fingertips will be helpful for all manner of business 

matters, including keeping track of unpaid payments, scheduling expenditures, cutting wasteful 

spending, identifying your most profitable goods or services, helping secure investments or 

business loans, and many other important tasks. 

Keeping the books, or accounting, is simply the process of recording all the financial 

transactions pertaining to your business, and you’ll need to decide whether you’re up to the task 

or would benefit from a professional’s assistance. 

The number one problem shared among entrepreneurs today is finding, vetting, hiring, and 

retaining expertise.  

https://www.nfib.com/content/resources/start-a-business/why-do-small-businesses-fail/
https://www.entrepreneur.com/topic/cash-flow-management
https://www.entrepreneur.com/topic/cash-flow
https://www.entrepreneur.com/topic/accounting
https://hubs.ly/H0v7g1L0


For many small- to mid-size companies, a cloud-based accounting service like QuickBooks is a 

cost-effective service that makes bookkeeping easy. As your business grows, you may want to 

consult with a certified accountant in addition to using a cloud-based accounting service. 

QuickBooks’ software allows you to track your business’s inventory, sales, invoices, bill 

payments, employees’ wages, loan repayments and so much more. And, because they’re part of 

the Intuit suite of software products, you can easily roll relevant numbers over to another one of 

their products, TurboTax, come tax time. 

But QuickBooks isn’t the only option, and other bookkeeping software services may be a better 

fit for your business. Other options include…  

 FreshBooks may be more user-friendly if you’re a sole proprietor or a very small 

business.  

 Sage may suit you better if your business requires sophisticated inventory-tracking 

capabilities. 

 Zoho has an especially good mobile interface if you’re accustomed to using a smartphone 

for a lot of your business activities. 

 Wave may be more cost-friendly with its array of free services. Another advantage is that 

many of these programs can auto-generate reports like cash-flow projections at the click 

of a button. 

Many offer a free 30-day trial to give you a sense if they’re right for your business. 

Don’t forget about taxes. 

Does using an accounting software service eliminate the need for a professional accountant? 

Definitely not, especially if you have a unique or complex tax situation.  

While your accounting software may integrate nicely with tax-prep software and having all your 

business figures documented and in one place will surely expedite preparing your taxes, tax 

codes change frequently and only a certified CPA can advise you on the most advantageous 

filing. Plus, going through a CPA limits your liability. You can start a search for a certified CPA 

that’s a good fit for your business using this online directory. 

Speaking of taxes, what kind of taxes should you be prepared to pay? 

As a small business owner, your business is likely categorized as a Sole Proprietorship, 

Partnership (Limited and Limited Liability), Limited Liability Corporation (LLC) or S-

Corporation. All of those categories are considered “pass-through entities” for federal tax 

purposes and must pay an income tax for the owner’s personal income tax rate. If you’re 

expecting to owe more than $1,000 in income tax in a year, then you should pay these as 

estimated taxes according to the IRS’s timetable in order to avoid penalties and interest. 

https://quickbooks.intuit.com/
https://www.intuit.com/
https://turbotax.intuit.com/
https://www.freshbooks.com/
https://www.sage.com/en-us/
https://www.zoho.com/us/books/bookkeeping-software.html
https://www.waveapps.com/
https://www.goodaccountants.com/
https://www.taxpolicycenter.org/briefing-book/what-are-pass-through-businesses
https://www.irs.gov/faqs/estimated-tax/individuals/individuals-2


Additionally, if you have employees, you’ll be responsible for employment taxes, which 

includes Social Security and Medicare taxes, Federal Unemployment Tax (FUTA), and their 

income tax. 

While technically that last one is paid by employees and withheld from their wages, you’re the 

one who needs to see that it gets to the U.S. government. 

Finally, you should be aware of… 

 Sales tax—determined at the state level, though this one can be tricky if you’re engaged in 

e-commerce, as sometimes the sales tax is determined by location of buyer and sometimes 

determined by location of the seller. 

 Excise tax—aka a “vice tax,” this is a special federal-level sales tax on certain items like 

alcohol, cigarettes, heavy-duty trucks, etc. 

 Property tax—also determined at the state level, for those owning commercial property. 

 State income tax—if you live in a state that requires this. 

 Any other local taxes unique to your municipality. 

Know your financing options. 

At some point you may need to inject outside cash into your business, whether to cover a short-

term cash flow problem or to invest for future growth. At that point, it’s good to know the range 

of financing options available. Here are the most common types of financing for small 

businesses. 

Bank loans: This is one of the most traditional financing options for small businesses. With 

good credit, your business should be able to choose from a variety loan types, terms and 

repayment options from a wide variety of lenders. In extreme cases, where money is needed 

immediately, such as to cover payroll or emergency expenses, short-term business loan options 

may be available, though the risk will be greater. 

Small-Business Grants: Even better than a small business loan is a small business grant, since a 

grant doesn’t need to be paid back. The catch is you’ll have to research grants currently 

accepting proposals, make sure you meet all the criteria, complete the application, and win 

against other applicants seeking that same funding. Many non-profits have full-time grant 

writers for this express task. 

Crowdfunding: An unconventional source of financing that’s gaining in popularity, 

crowdfunding basically asks for small-scale donations from as many people as possible through 

websites like Kickstarter, Indiegogo, or GoFundMe. Typically, a business seeking crowdfunding 

offers something in return for a donation, whether it’s future merchandise from the company or 

exclusive membership perks. Many new business ventures go this route pre-launch to help get 

their company up and running.  

https://www.kickstarter.com/
https://www.indiegogo.com/
https://www.gofundme.com/


Venture Capital: If you think your small business has high-growth potential, then you may be 

able to seek out venture capital from professional investors. The funding can be significant, 

much more than a typical small business grant, and may often come with expert guidance from 

the investors, though they’ll typically want a stake in the company in return, which may also 

involve ceding some of the decision-making power. 

Taking charge of your business’s finances shouldn’t be a headache, and it should be about a 

whole lot more than just keeping the lights on. With the financial data at your fingertips, you 

should feel empowered to make strategic decisions for long-term business success. 

 

How to Analyze Site Visitor Engagement With Google Analytics 
Reports 

Wondering if the people you send to your website find what they’re seeking? Want 
insights to improve the customer journey? 

In this article, you’ll discover how to analyze your website visitor engagement in 
Google Analytics. You’ll also learn how to see which audience segments spend more 
time on your website and find opportunities to adjust what visitors see when they first 
land on your site. 

To learn how to use three Google Analytics reports to discover how people engage 
with your website, read the article below for an easy-to-follow walkthrough or watch 
this video: 

Google Analytics and the Customer Journey 

Before we jump into analytics, let’s talk about why you’d use Google Analytics in the 
first place. Think about it in terms of a conversation. People are coming to your site 
and your site is having a conversation with them to hopefully get them to become 
customers. 

If you think about it, that’s what happens when people visit an offline store. They have 
to interact with a salesperson who helps them purchase their products. Your website is 
basically doing the same thing and Google Analytics is how you can listen for that 
conversation and understand how users are interacting with your website. 

Another way to think about the conversation is engagement. In Google Analytics, you 
can look at a report and see the engagement level of website visitors. If they’re not 



engaging at all, it means they’re having a bad conversation and you might want to 
change some of the marketing messages. If they’re engaging a lot, you’d expect that 
they would ultimately become purchasers. 

Now let’s look at Google Analytics reports where you can find this data. 

#1: Analyze Website Visitor Engagement by Traffic Source in Google Analytics 

Start by jumping into my favorite report: the source/medium report. From the Google 
Analytics home screen, go to Acquisition > All Traffic > Source/Medium in the left 
navigation. 

 The 
source/medium report tells you where your website traffic is coming from and the 
amount of traffic you’re getting from these different traffic sources. It also shows your 
engagement metrics, and ultimately, the results of all of that engagement. 

https://www.socialmediaexaminer.com/track-social-media-traffic-google-analytics/


 
If your report doesn’t look like mine, that’s because I’m using something called UTMs. 
Make sure you’re properly using UTMs to tag your traffic as well. Read this article 
to learn how to set up UTMs. 

In the source/medium report, we’re going to focus on the Behavior section, which 
includes three main metrics for engagement: 

 Bounce rate tells you how many people came to your site and left without seeing 
another page. 

 Pages per session is how many pages people saw during their visit to your site. 
 Average session duration is how long people stuck around. 

At the top, you can see the bounce rate, pages per session, and average session 
duration for the site as a whole. 

https://www.socialmediaexaminer.com/how-to-get-started-with-marketing-analytics-5-step-framework/


 
Bounce Rate 

While it’s helpful to know that the bounce rate is 27% sitewide, you can’t really do 
anything with that information. You’ll need to drill down by traffic source. 

In the image below, you can see that the bounce rate for direct/none is 31% and for 
infusionsoft/email, it’s 12%. So the bounce rate for people coming directly to the site is 
about the same as the sitewide bounce rate. The infusionsoft/email traffic, however, is 
about half that. The people coming to the site from email are twice as engaged as the 
people who are coming there directly. 



 
What about the other traffic sources? The bounce rate for search traffic 
(google/organic) is 25%, which is about the same as the overall site traffic but not as 
engaged as email traffic. This is about what you’d expect because these visitors 
probably just recently heard about the business and therefore aren’t as likely to 
engage. 

Email traffic, on the other hand, has heard about the business. They already know, 
like, and trust the brand and are coming back again and again. I’d expect the bounce 
rate to be lower because you’re having a better conversation with this particular traffic 
source, and according to this data, it looks like that’s the case. 

If you look at the other email—ecommerce-unmasked/email—the bounce rate is much 
higher at 48%. What’s the difference? They’re both email so shouldn’t the bounce rate 
be about the same? 

The difference is that infusionsoft/email is an internal list. These are customers and 
leads so they understand the brand, are coming back to the site over and over, and 
are much more engaged. Ecommerce-unmasked/email, on the other hand, is people 
who don’t know about the business yet. They’re in the early stages of working with the 
business so a higher bounce rate is expected. 



Pages per Session 

Now let’s move on to pages per session. Below, you can see that infusionsoft/email is 
at 5 pages per session, while the sitewide number is almost 4. This means visitors 
coming from email are seeing a lot more pages when they visit the site. 

 
You already know that the other email source—ecommerce-unmasked/email—has a 
high bounce rate and looking at pages per session provides even more detail. Instead 
of viewing 5 pages on average per visit, these visitors are barely seeing 2. They’re 
coming and going quickly so the targeting for this particular email may need to be 
adjusted. 

Other traffic sources like organic have a higher bounce rate than email, but these 
visitors are exploring 4 pages per session on average, which is higher than the 
sitewide number. 

This data says to your business that organic is okay. People are searching for 
problems, finding the site as a possible solution, and when they come to the site, some 
of them bounce, which is okay. But the pages per session number tells you they’re 
sticking around and checking out a number of pages, which means they’re going 
through the different offers and exploring the site. 



So what’s the conversation quality with these website visitors? It’s a better 
conversation because the business is engaging them more. That’s a good sign. 

Average Session Duration 

The third metric we want to look at is average session duration. In the image below, 
you can see that people spend about 19 minutes on average with the site for each 
session. 

 Now let’s look at the different traffic sources. From the analysis above, you know that 
infusionsoft/email traffic is highly engaged because the bounce rate is low. Pages per 
session tells you that these visitors are seeing a lot of pages. And, finally, the 24 
minutes on site is a lot higher than the sitewide average (18 minutes). The takeaway is 
that the conversation with the company’s email list is good. 

Looking at google/organic, you can see that these visitors are about as engaged as 
the average person on the site with a bounce rate that’s about the same. These 
visitors are viewing more pages than the average, which is good, and they’re spending 
19 minutes on the site on average. This tells you they’re taking the time to visit 
different pages. 



Last chance sale! Save an extra 40% off this award-winning bundle of 12 Mac apps 

12 popular website types you 

need to know as a designer 
And which offer the highest income potential 

As a web designer, it’s helpful to know what the most popular types of websites 

are and which ones offer the best opportunities for you to work on as a 

freelancer. Knowing which sites are highest in demand, require more skill and 

attention from a designer, and the ones clients will happily pay more for will 

increase your value as a freelance designer and the rates you can charge. 

The Internet is a wide-open space with so many types of websites and content 

out there to discover. As a designer who’s been in the industry for nearly 10 

years, I’ll offer tips and recommendations for which may be the best ones you’ll 

want to work on and which ones you may not. Let’s dive into 12 of the most 

popular types of websites for freelance web designers to understand. 

Portfolio website 

The first website you will probably ever create as a designer is your own 

portfolio website. A portfolio website is used to display and promote examples 

of someone’s past work. Mostly used by those who work within a creative field, a 

portfolio site is essentially a visual resume. It demonstrates your skills as a 

creative and shows your best work in hopes of attracting prospective clients or 

employers. 



Since they’re often not too complex in content you can choose to design and 

develop your own website with Webflow, a tool to help you build custom 

websites. But if you prefer to focus on design rather than development, there are 

also many services out there like Squarespace or Wix that make it easy for 

anyone to create a portfolio website quickly and easily. You pay a monthly or 

yearly fee to use the website builder tool and keep it hosted on their platform. 

They can be costly to maintain but they usually offer some level of customer 

service to help with questions and problems that may arise which makes it 

worth paying for. 

When it comes to designing for a portfolio website, the sky’s the limit. But the 

most important thing to remember is to let the work shine through. Rather than 

having a complex website design with fancy animations, you want to wow 

potential clients and employers with your work and guide them to contacting 

you for your services. Each portfolio site should be unique and reflect the 

designer or creator of the work. So you may want to lean toward a minimal 

design layout to allow the work to speak for itself and promote a good user 

experience. 

As a freelance web designer, this is an easy website type to get started with. You 

can help design portfolio sites for your friends and family in return for 

recommending your services. Referrals are crucial to the growth of a freelancing 

business. 

Personal website 

The goal of a personal website is exactly that, personal. It might not be to sell 

something or promote work but merely to post and share thoughts. It can 

https://webflow.com/


feature a blog, a one-page resume with links to other social platforms, or 

whatever you want to share. 

As a web designer, you probably won’t be asked to design too many personal 

websites unless it’s as a favor to a friend or family member who wants to start 

and share a project they’re working on. However, if you’re new to designing 

websites, this could be a great way to get some practice in a low-pressure 

environment. 

Try practicing designing a simple one-page website that catches a user’s 

attention and shares the most important information about the individual 

whom the site is for. It can be a fun challenge as you won’t have as much content 

to work with. 

Blog 

A blog is a website that’s regularly updated with articles, also called blog posts. 

These sites can be run by an individual, a group of people, or even companies. 

The purpose of a blog is to share information on a specific topic to attract an 

audience. Every blog is different but most have a goal of lead generation. By 

posting well-written and researched content, you can rank for specific keyword 

search terms and generate quality traffic which may lead to new customers. 

You’ll notice most blog websites look templatized — that’s on purpose. There 

needs to be structure to the design of a blog website so it’s easy for the end-user 

to read fresh, new content. On the backend, these websites use a CMS (content 

management system). With a CMS, you can create, manage, modify, and 

publish content with a user-friendly interface. This makes it easy for someone to 

https://blog.hubspot.com/blog/tabid/6307/bid/7969/what-is-a-cms-and-why-should-you-care.aspx
https://blog.hubspot.com/blog/tabid/6307/bid/7969/what-is-a-cms-and-why-should-you-care.aspx


update and add new content to the blog, rather than having to pay for a web 

developer to make these updates. 

When designing a blog website, focus on the structure of the site. Think about 

how you want to display a series of blog posts. Know that the content will 

change as new articles are uploaded, but consider how you want to show the 

title, author, article summary, read more button, and all the other elements of a 

good blog website. A good user experience is super important on a blog website 

so the user can easily find what they are looking for. 

Business websites 

Most businesses these days have a website where they can share what they offer, 

awards and accolades, past examples of work, customer testimonials, specifics 

on services they offer, and just about anything that helps tell the story of what 

the business does and how it helps people. 

Design and branding are vital to a business website as it’s how they can set 

themselves apart from the competition. When designing these types of websites, 

it’s important to gather as much information upfront from the client about their 

business. Do they have an existing logo, brand colors, tone of voice, style of 

photography? Or are they a fairly new company that is looking for help in these 

areas as well? 

As a designer, you have the opportunity to not only design a great website 

presence for your client’s business but maybe even offer logo and branding 

services that they can use throughout the life of their business. 

eCommerce websites 



An eCommerce website is an online shop where people can buy products. Some 

businesses have both physical store locations and shops as well as eCommerce 

websites to reach a larger customer base. When your customer lives on the 

internet, you have an infinite amount of potential customers you can reach. 

This is a popular website type for designers to work on. There are always new 

businesses starting up every single day and they’re looking for designers to help 

them create a memorable online presence to sell their products. As a web 

designer, you can choose to specialize in designing certain types of websites or 

work with certain clients. For example, choosing to work with real estate agents, 

a restaurant, or other eCommerce business. Choosing to focus on eCommerce 

websites means you’ll have more opportunities to work with clients and they’re 

willing to pay well since the purpose is to generate business. 

When designing these websites, there are many factors to consider. Think about 

the brand presence and how to set their product apart from the competition. 

Organization is key: are there multiple families of products, for example 

different flavors or sizes? With so much variety, it’s important to make sure the 

customer understands what they are buying. 

Social media websites 

Facebook, Twitter, and Pinterest are examples of popular social media websites. 

They are usually created to allow people to share their own thoughts and ideas 

or simply connect with other people. These sites allow the user to upload words, 

photos, and videos to personalize their feeds. With automatic refresh and 

infinite scroll features, these sites tend to keep people coming back for new 

content often. 
 

 



 

Once created, these types of websites mostly need backend maintenance such as 

testing and fixing bugs. There may be occasional design updates but the design 

might not change much visually to the user until there is a significant rebrand. 

Most social media companies have their own in-house design team that works 

on design and development but you may have the opportunity to collaborate as 

a contract designer. 

Membership websites 

Membership websites use a paywall in order for a user to access the content. 

Usually, these are paid for on a monthly or yearly basis and are updated 

regularly with new content to keep the user coming back and happy to renew 

their membership. 

Since the goal of a membership site is to upload new content often, it’s 

important for the CMS behind the site to be easy to use. For this reason, 

companies tend to use services like Kajabi or Teachable to create and maintain 

their membership sites. They may seek out design help, in the beginning, to 

create a branded presence on the platform. 

Wiki or community forum website 

One of the most well-known and visited websites is Wikipedia. Wikis can be 

created on any subject. A wiki is a website where various users are able to 

collaborate on content, update, and make their own changes. 

Community forum websites provide an organized way to publish discussions on 

a specific topic. Users can register to start and contribute to existing 

https://kajabi.com/
https://teachable.com/
https://www.wikipedia.org/


discussions. Forums tend to help users solve technical issues, a great example of 

one is the WordPress support forum. 

Due to the open-source nature of these websites, the design tends to be non-

existent. You’ll notice Wikipedia is not designed well, it’s basically just HTML 

without much CSS styling. However, if you wanted to create your own 

community forum you could get creative with the design and collaborate with a 

developer to make the backend work smoothly. 

Magazine and news media websites 

Magazine and news websites are similar to blog websites in structure. However, 

they’re focused on journalism rather than personal interests and opinions. 

These sites feature articles, photos, and videos that are informative and 

educational. Over the last few decades, the magazine and news industry has 

shifted from a print-only experience to a digital format, usually offered through 

a subscription service. 

Companies that run these sites, like The New York Times, rarely update the 

design or work with individual designers. They mostly work with agencies or 

companies that help with design, development, and maintenance. 

Video streaming websites 

Video streaming sites like YouTube, Netflix, Hulu, Amazon Prime, and many 

other competitors have surged in popularity over the last decade. Some are free, 

while others offer paid services. 

Similar to social media websites, once the skeleton of these websites is designed, 

most of the upkeep is on the tech side. With so much traffic and bandwidth 

https://wordpress.org/support/


streaming, these websites require a lot of backend maintenance. Streaming 

companies tend to have their own in-house design and development teams that 

work on long-term updates. 

Web portals 

Web portals are often created for internal purposes for a business, organization, 

school, or institution. They usually involve a login with a personalized 

experience based on the user. For example, a university might have a web portal 

allowing students to access information about their courses or a company might 

use a portal to allow their employees to request time off and view pay stubs. 

Web portals are complex and will usually involve more complicated design and 

programming than most other websites. For this reason, companies tend to 

outsource the design, development, and IT maintenance to another company. 

Landing pages 

A landing page is a one-page website usually created for a marketing campaign 

that drives visitors to take a specific action. The content and design should be to 

the point and lead the user to one CTA (call-to-action). 

For example, a company might want to create a landing page as lead generation 

for their business, offering a free download or access to a video in exchange for 

an email address. Another example of a landing page might be to educate a user 

about an app and direct the user to download and use it. 
 

While there are many services out there that make it easy for businesses to 

create their own landing pages, it’s still a skill that is in-demand. Knowing how 



to design an effective landing page is a lucrative skill to have as a designer and 

you will likely have repeat clients as they may request several landing pages 

designed. 

You can also try your hand at designing landing pages for clients on sites like 

99designs, Fiverr, or Upwork. It’s a great way to get started with web design, 

add to your portfolio and resume while getting paid for the experience. 

Should you specialize or generalize? 

If you’re new to freelancing, you may want to try your hand at a few different 

ones to see which you like designing best. I recommend getting started with 

designing portfolio and personal websites before moving onto business or 

eCommerce sites. Be sure to share these projects on your own portfolio website, 

which in turn will help you bring in more clients. 

If you’re more established in your career, you may have already done some soul 

searching and realized you prefer specializing or that your biggest income 

potential is with eCommerce websites. 

Whether you choose to specialize or generalize, there’s no right or wrong 

answer. There’s only what works best for you. Now that you know more about 

some of the most popular types of websites out there, you have a better idea of 

all the potential web projects you can work on as a freelance web designer. 
 

21 Smart Google SEO Tips for 2021 

Happy new year, readers! We're back with a brand new season of Whiteboard Friday episodes for your 

viewing pleasure.  



First up: Moz SEO expert Cyrus Shepard shares his top 21 tips for successful Google SEO in 2021, 

including what to prioritize and what to look out for in the year ahead. He's also included a bunch of 

helpful resources for your reference in the transcription below!  

Watch and enjoy, and as always, leave your questions and your own suggestions in the comment 

section.  

Video Transcription 

Howdy, Moz fans. Welcome to another edition of Whiteboard Friday. I'm Cyrus Shepard. Today, so 

glad that you can join us. We are talking about 21 smart Google SEO tips for 2021. We're getting ready 

for a new year, a new year of SEO strategies. These are 21 practical tips that you can implement that 

should, hopefully, move the needle on your organic traffic.  

These are some of the best tips that I've collected over the past year. Many of them that I'm going to use 

myself in my own SEO strategies.  

Now we have four categories: increasing clicks, content/on-page SEO tips, technical SEO, and a little 

bit of link building. There are 21 of these. These are going to go fast. We're trying to do 10 to 12 

minutes, so we don't get to spend a lot of time on each one. But don't fret. We're going to link to 

appropriate resources in the transcript below so that we can keep along and explore a little bit more. All 

right. Ready to dive in?  

Increasing clicks 

Let's start with clicks, specifically earning more clicks from Google without actually ranking higher, 

because that's one of the great things about SEO. You don't actually have to rank higher to get more 

traffic if you can get more clicks from the rankings that you already have. So let's talk about some 

specific strategies for getting more clicks without increasing rankings.  

1. Favicon optimization 

First, favicon optimization. 

Now I'm surprised more people haven't talked about this in 2020. Google displays favicons in mobile 

search results, and they can influence your click-through rate if they're high contrast, if they're visible 

or not visible. Having a good favicon can make a few percentage points difference, very minor, but it 



does make a difference if you can get it right. Aaron Wall, SEO Book, wrote one of the very few posts 

about that.  

2. Breadcrumb optimization 

While we're optimizing our favicons, let's take a look at breadcrumb optimization. Google displays 

breadcrumbs in both desktop and mobile search results. They can be keyword-rich breadcrumbs, which 

can influence your click-through rate. Now Google gets their breadcrumbs from a lot of places. That 

can be your URL, your schema markup, your actual breadcrumbs on the page. 

What you want to do is make sure Google is displaying the breadcrumbs that you want them to display, 

using those keywords that you choose. The best way to do that, make sure that you have breadcrumbs 

actually on your page with links, that you're using schema markup. Ideally, it would match your URL 

structure, but that isn't always necessary. So a great breadcrumb optimization audit.  

3. Meta descriptions 

Let's optimize those meta descriptions. This is so old-school SEO. But a recent study shows that 30% of 

websites don't even use meta descriptions. Now that's understandable because another study shows 

that 70% of the time, Google will rewrite the meta description, usually because it's not using the 

keywords that the user is searching for. But if we write a well-crafted meta description, it can compel 

users to click, and that means using keyword-rich descriptions that people are actually searching for, so 

when Google does use your meta description, it's encouraging those clicks and acting as marketing 

copy for your website. 

4. Numbers in titles 

Along with meta descriptions, titles. Just shared a study recently showing that dates added to titles 

increased rankings for a particular brand. Numbers are generally one thing that I always test in title tags 

that usually produce pretty consistent results. Specifically, dates in title tags are often a winner, January 

2021. 

Don't be spammy about it. Don't include it if it doesn't make sense and don't fake it. But if you can 

include a number, it will often increase your click-through rate for any given query.  

5. <Title> boilerplate 

How about doing a boilerplate audit for your title tag? Tip number five. What's boilerplate? Boilerplate 

are the parts of your title tag that repeat every single time. 

http://www.seobook.com/favicon-seo
http://www.seobook.com/favicon-seo
https://almanac.httparchive.org/en/2020/seo#meta-descriptions
https://almanac.httparchive.org/en/2020/seo#meta-descriptions
https://www.portent.com/blog/seo/how-often-google-ignores-our-meta-descriptions.htm
https://moz.com/webinars/registration-title-tags
https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-adding-month-year-to-title-tags/
https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-adding-month-year-to-title-tags/


For example, here at Moz, we put "Moz," our brand name at the end of every title tag. We used to put 

"Whiteboard Friday" at the end of every Whiteboard Friday until we tested it and found out that we 

actually got more clicks and higher rankings when we removed it. So boilerplate, you want your titles 

to be unique, provide unique value. So I would encourage you to experiment with your boilerplate and 

see if removing it actually increases your rankings. 

Sometimes it's not going to. Sometimes you need that boilerplate. But do the test to find out.  

6. FAQ and how-to schema 

Tip number six: schema, specifically FAQ and how-to schema. Google gave us a huge gift when they 

introduced these in search results. FAQ schema gives you a lot of SERP real estate. You can't always 

win it, and you can't always win the how-to schema, but when you do, that can definitely increase or 

influence people to click on your result, expand those FAQ schemas out. 

It's not appropriate for every page. You want to make sure that you actually have those FAQs on your 

pages. But it is one way, in appropriate situations, that you can increase clicks without increasing your 

actual Google ranking. All right.  

Content/on-page SEO 

Let's move on to some content and on-page tips.  

7. Relaunch top content 

All right, number seven. This is the year I want you to look into relaunching your top content. 

Content can go stale after a few years. So we launch content. You have a blog, you launch it, and you 

share it on social media. Most people forget about it after that. So go back, look at your top content 

over the last two to five years or even 10 years, if you want to go back that far, and see what you can 

relaunch by updating it, keeping it on the same URL. In some cases, you can see gains of 500% to 

1,000% just by relaunching some of your old content with some updates. 

So do a relaunch audit in 2021.  

https://moz.com/blog/title-tags-seo
https://brodieclark.com/faqs-adding-faqpage-structured-data/
https://moz.com/blog/content-reoptimize-guide


8. Increase internal linking 

Number eight: increasing internal linking. Now a lot of top SEO agencies, when they need to quickly 

increase rankings for clients, there are generally two things that they know are the easiest levers to pull. 

First, title tags and meta descriptions, what's getting more clicks, but second is increasing the internal 

linking. 

You know that you can increase internal links on your site, and there are probably some opportunities 

there that you just haven't explored. So let's talk about a couple easy ways to do that without having too 

much work.  

9. Update old content with new links 

Number nine is updating your old content with new links. This is a step that we see people skip time 

and time again. When you publish a new blog post, publish a new piece of content, make sure you're 

going back and updating your old content with those new links. 

So you're looking at the top keyword that you want to rank for, and going in Google Search Console or 

checking tools like Keyword Explorer to see what other pages on your site rank for that keyword, and 

then adding links to the new content to those pages. I find when I do this, time and time again, it lowers 

the bounce rate. So you're not only updating your old page with fresh content and fresh links and 

adding relevance. You're adding links to your new content. So make sure, when you publish new 

content, you're updating your old content with those new links.  

10. Remove unnecessary links 

Number 10, remove unnecessary links from your content. Now this is a form of PageRank sculpting. 

PageRank sculpting is a dirty word in SEO, but actually it works to a certain extent. It's not nofollow 

link page sculpting. 

It is removing unnecessary links. Do you really need a link to your team page on every page of your 

website? Do you need a link to your contact form on every page of your website? In many cases, you 

don't. Sometimes you do. But if you remove the unnecessary links, you can pass more link equity 

through the links that actually count, and those links are a major Google ranking signal. 

11. Mobile link parity audit 

Number 11, need you to do a mobile link parity audit. What is that? What is a mobile link parity audit? 

That is ensuring that the links on your mobile site are the same as the links on your desktop site. Why is 

https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-increasing-internal-linking/
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that important? Well, the last couple of years Google has moved to a mobile first index, meaning what 

they see on your mobile site, that's your website. 

That's what counts. So a lot of sites, they have a desktop site, and then they reduce it to their mobile site 

and they're missing links. They get rid of header navigation, footer links, and things like that. A recent 

study showed that the average desktop page has 61 links and the average mobile page has 54 links. That 

means on the web as a whole there are seven fewer links on mobile pages than desktop pages, meaning 

a lot of link equity is being lost. 

So do a study on your own website. Make sure you have mobile link parity between your desktop and 

your mobile site so you're not losing that equity.  

12. Invest in long-form content 

Number 12: need you to invest in long-form content. Now I am not saying that content length is a 

ranking factor. It is not. Short-form content can rank perfectly well. The reason I want you to invest in 

long-form content is because consistently, time and time again, when we study this, long-form content 

earns more links and shares. 

It also generally tends to rank higher in Google search results. Nothing against short-form content. 

Love short-form content. But long-form content generally gives you more bang for your buck in terms 

of SEO ranking potential.  

13. Use more headers 

When you're doing that long-form content, make sure you do number 13: use more headers. I'm talking 

about H2 and H3 tags. 

Break up your content with good, keyword-rich header tags. Why? Well, we have research from A.J. 

Ghergich that shows that the more header tags you have, generally you rank for more featured snippets. 

Sites with 12-13, which seems like a lot of header tags, rank for the most featured snippets of anything 

that they looked at in their most recent study. 

So make sure you're breaking up your content with header tags. It adds a little contextual relevance. It's 

a great way to add some ranking potential to your content.  

https://almanac.httparchive.org/en/2020/seo
https://www.semrush.com/blog/anatomy-of-top-performing-articles/
https://www.semrush.com/blog/anatomy-of-top-performing-articles/
https://www.semrush.com/blog/featured-snippet/#header20


14. Leverage topic clusters 

Number 14, leverage topic clusters. Don't just launch one piece of content. Make sure you write about 

multiple pieces of content around the same subject and link those together. When you do that and you 

link them intelligently, you can increase engagement because people are reading the different articles. 

You can add the right contextual inner links. I have a great case study that I want to show you in the 

transcript below, where someone did this and produced amazing results. So look into topic clusters for 

2021.  

15. Bring content out of tabs 

Finally, bring your content out of tabs. If you have content that is in accordions or drop-downs or you 

have to click to reveal the content, study after study after study shows that content that's brought out of 

tabs and brought into the main body, so people don't have to click to see, generally performs better than 

content that's hidden in tabs. 

Now to be clear, I don't believe that Google discriminates content in tabs. They seem to be able to index 

and rank it just fine. But I think people generally engage with content when it's out of tabs, and maybe 

some of those signals help those pages to rank a little better.  

Technical SEO 

All right. Just a very few technical SEO tips. We're going fast. 

16. Core Web Vitals 

Number 16: this is the year to invest in Core Web Vitals. These are some of the page experience 

signals that Google is bringing to the forefront in 2021. It's going to be an actual ranking factor very 

soon. We're talking about cumulative shift layout, hard word to say. Generally, we're talking about site 

speed and delivering great page experience. Now some of these things are very technical, and Google 

has some tools, like Lighthouse, to try to help you to figure them out. 

One tip I like to share, if you are on WordPress, I highly recommend using Cloudflare, in 

particular their APO for WordPress. It's a great way to speed up your WordPress website and help you 

score better for some of these Core Web Vitals. It's very low cost, it's easy to implement, and it's a great 

way to speed up your WordPress website. 

https://samuelschmitt.com/topic-cluster/
https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-bringing-content-out-of-tabs/
https://moz.com/blog/core-web-vitals
https://moz.com/blog/core-web-vitals
https://www.coywolf.news/webmaster/cloudflare-automatic-platform-optimization-for-wordpress/


17. Limit sitemaps to 10,000 

Number 17: sitemaps. Sitemaps, you're allowed to have 50,000 URLs per sitemap. This is always a 

question in every SEO quiz. How many URLs per sitemap are you allowed? Instead, if you have a large 

site and you have indexing issues, tip number 17, limit your sitemaps to 10,000 URLs. You don't have 

to use all 50,000. 

We have some evidence that using smaller sitemaps, compressing those into a limited URL set can 

actually improve your crawlability of those. It's kind of like Google might prioritize those in some way. 

The data seems to support it. You also get a little bit better data out of Google Search Console. You can 

see what's being indexed and what's not. 

18. Leverage dynamic sitemaps 

Also, leverage dynamic sitemaps. Our friend Oliver Mason shows — that I'll link to in the transcript 

below — that a dynamic sitemap is a sitemap that changes based upon what you want Google to crawl. 

So if you have a large corpus of URLs that you want Google to crawl, put the high priority ones in their 

own special sitemap. 

Maybe you limit it to one thousand URLs. As Google crawls and discovers those, remove them and put 

in additional high priority URLs that you want Google to discover. Keep the sitemap small and tight, 

and let Google know that those are the ones that you want them to pay attention to.  

Link building 

Let's quickly talk about link building tips for 2021, because everybody loves link building. 

No, kidding. Everybody hates link building. Link building is so hard. There are some professionals and 

there are some great people in the industry who do love it, who are great at it. Personally, I'm not that 

great at link building, but I still am able to build a lot of links.  

19. Passive link acquisition 

One way that I'm able to do that is number 19: passive link acquisition. What passive link acquisition 

means is creating content that passively earns links as people discover it in the SERPs. 

It means I don't have to outreach to people. It means that when they find it, when journalists find it, 

when bloggers find it, they naturally want to link to it. You do that by creating the types of content that 

https://ohgm.co.uk/an-alternative-approach-to-xml-sitemaps/
https://twitter.com/ohgm
https://ohgm.co.uk/an-alternative-approach-to-xml-sitemaps/
https://www.siegemedia.com/marketing/cost-per-link-analysis


journalists and bloggers and web creators are looking for. These are generally data, guides, definitions, 

how to, such as this video. When you create that kind of content, it generally earns a lot of links as 

people find it. Passive link building is one of the most sustainable ways to earn links over time.  

20. Page-level link intersect 

Number 20, page-level link intersect. When you do have to do outreach, you want to do outreach to the 

pages most likely to link to you. Now we've known for a long time one of the top SEO tips for link 

building is find websites that link to your competitors but not to you. 

I like to make that a little more specific and find web pages that link to at least two of my competitors 

but not to me. That means that they are generally a resource page, if they're linking to multiple 

competitors but not to me, and more likely to link to me if I ask them. We have a great tool here at 

Moz, Link Explorer, that does page-level link intersect. I think it's the best tool for this specific task in 

the SEO industry, not because I'm biased, because I actually use it. 

21. Be the last click 

Tip number 21 for 2021, be the last click. What do I mean by that? I mean satisfy your users. Once you 

earn the first click, you want to get that first click that people click, but you also want to be the last 

click. That means they found what they are looking for. User satisfaction is ranking signal number one. 

Your goal with all of this is to satisfy the user, to give them what they search for. 

That's the magic of SEO. They're searching for something, and you're delivering it to them at the exact 

moment they search for it. When you can be the last click, you're almost guaranteed to rise in rankings 

and get the traffic that you deserve.  

All right, those are 21 tips. That's your roadmap for 2021. Hope you enjoyed it. Please share this video 

and share your tips for 2021 in the comments below. 

Thanks, everybody. 

This Simple Tool Will Help You See What Websites 

Know About You 

JustGetMyData walks you through the often complicated process of retrieving your data from sites like Facebook, Twitter, and 

Amazon. 

https://moz.com/seo-competitor-analysis/link-gap-analysis


Big tech knows a lot about us, and finding out exactly what it knows and downloading a copy 
of it can be a chore. JustGetMyData is a website that helps users navigate sites like Facebook 
and Twitter so they can download a copy of their data and see what, exactly, our favorite 
websites know about us. 

JustGetMyData is a fork of JustDeleteMe—a website that helps users navigate the 
often complicated process of scrubbing themselves from sites like Instagram.. Amazon makes 
it easy to return a defective product through a series of menus, but if you want to delete your 
account you’ll have to call someone, for example. Retrieving a copy of your personal data can 
be a similarly complicated process, but JustGetMyData makes it a little easier. And, if you’re 
planning to delete these accounts, it’s a good idea to get a copy of your data first. 

The sites are ordered alphabetically and color coded to signal how difficult the retrieval 
process will be. It includes a hyperlink to the exact place you need to go on any given site and 
detailed instructions on how to request a copy of your data. 

Telegram, Tinder, Facebook, and Google are rated “green,” meaning it’s relatively easy to get a 
copy of your data. Microsoft is much harder. Of the 37 sites listed on JustGetMyData, only 
Wikipedia has no method of retrieving a user’s personal data.  

“Not all personal data processed by Microsoft can be accessed or controlled using the tools 
above,” JustGetMyData said on its site. “If you want to access or control personal data 
processed by Microsoft, that the above tools are not available or directly through the Microsoft 
products you use, you can always contact Microsoft at the address in the section How to 
contact us or using our web form.” 

Requesting copies of your data in the European Union has gotten a little easier since it passed 
the General Data Protection Regulation, which includes provisions for how companies handle 
such requests. For the rest of us, though, there's JustGetMyData. 

https://justgetmydata.com/
https://justgetmydata.com/
https://justdeleteme.xyz/
https://www.vice.com/en/article/xwmx3n/what-is-gdpr
https://www.vice.com/en/article/xwmx3n/what-is-gdpr


How to Use Online Directory 

Submissions to Boost Your Small 

Business's SEO 
Finding ways to ensure your business appears in 

search engines is an ongoing process. Make sure 

you're taking advantage of online directory 

submission. 
  

  

  

 

Not too long ago, the use of online directories was all the rage in the search engine 

optimization (SEO) realm. Because of their popularity, new directories were appearing all 

over the place, and businesses started working on getting listed any and everywhere they 

could. 

However, Google saw what was happening and updated its algorithm. 

Once this update was made, websites began to get the cold shoulder from Google for trying 

to get listed on every directory they could. This was viewed as being spammy and creating 

irrelevant links. When this happened, business owners and SEO experts started to be more 

careful about the linking strategies they used. 

https://www.inc.com/search-engine-optimization
https://www.inc.com/search-engine-optimization
https://www.inc.com/peter-roesler/how-to-create-content-that-outlasts-google-algorithm-updates.html
https://www.inc.com/peter-roesler/what-you-need-to-know-about-hyper-local-seo-how-it-can-increase-your-search-visibility.html


It's important to understand that not all directory sites are bad. In fact, there are high 

authority options that can still be an extremely valuable part of your SEO strategy. The key is 

to find the right directories for your business. 

After years of working on SEO for myself and many businesses, I have decided to create a 

FAQ here, which answers some of the most pressing questions about online directories, 

which ones to use, and which ones to avoid. 

Is submitting my website to online directories a smart SEO strategy? 
The answer to this is a resounding yes, though there is a "but." It would help if you made 

sure the directories you choose are not spammy and that they are related to your business in 

some way. Industry or even topic-specific directories offer an effective way to gain exposure 

and improve your search results' visibility. 

Should I pay to have my website listed on an online directory? 
The short answer to this is yes, but, just as for the previous tip, you need to find the right or 

best directories. Some won't be worth the cost. 

How do I find the right online directories for my business? 
Due diligence is essential to find the best online directories for your business. There are some 

tips you can use to narrow down the options. For example, you should research the options 

first by typing your keywords into the search bar, followed by "directory." Look through the 

first page of results and copy down the URLs for each one. 



Next, eliminate options with outdated content or designs. A quality directory website will 

have an updated and modern design. Look at the page authority of each site you are 

considering. 

Finally, take a look at the competition that is listed in the directory. Does it seem similar to 

your business? If so, it could be a fit. 

As you begin looking into online directories to have your business listed on, you must 

consider the right factors. With the tips and information here, you are on your way to finding 

the right directories that will be beneficial for your business. If necessary, reach out to SEO 

professionals who can help you find the best of the best options. 

 

 

Everything Brands Need to Know 

About Website Analytics 
 

 

Imagine that your best friend just opened a new store. 

What’s the first thing that you’re going to ask them when they swing by after work to 

enjoy a glass of wine? 

“How many people showed up? What did you sell?” 

It's a natural question, given the amount of money your friend invested in setting up 

that business. Hopefully, they had a good day so that they can earn back part of that 

investment. 



In fact, they might be able to use the very answer to your question to get more 

business. 

Perhaps their foot traffic increased after running advertising. Or they shared that 

visitors like to buy cold drinks in the afternoon. Because they've noticed these 

patterns, your friend continues to test out ad campaigns, and puts a few extra sodas 

in the cooler after lunchtime. 

Just like your friend makes adjustments based on their experiences and data 

collected in their store, you can do the same thing with your business website. 

Almost every interaction between your website and your visitors can be measured 

and tracked. These analytics can be a goldmine if you want to invest in promoting 

your website and improving customer experience. 

Wondering how to use website analytics to increase your business performance? 

We break it all down here.  

  

What Is Website Analytics? 

Website analytics is the art and science of analyzing website data to understand and 

improve your traffic, user experience, and commercial results. You can use a variety 

of sources to collect this data. 

Many website analytics products use a piece of JavaScript code to track visitors. For 

example, Google’s website analytics product requires you to install some code on 

every page of your website. Whenever someone loads the page in a web browser, 

this script is triggered and sends a small "packet" of information back to Google. 

This data packet contains information about what the user viewed, how long they 

viewed it, and how quickly the web server loaded it. Google's tag can also be set up 

to record specific events, such as clicking on a link to another website or interacting 

with a photo carousel. 

 

Google receives this steady stream of activity reports and compiles it into a handy 

dashboard for you to look at. Multiple clicks from a single visitor are organized into a 

session. Since visitors may come to your site more than once, Google sorts these 

sessions into groups to identify unique visitors. 

 

https://marketing.sfgate.com/blog/how-to-create-and-maintain-your-business-website
https://marketing.sfgate.com/blog/getting-started-with-google-tag-manager-a-4-step-guide


They unpack cues about where that visitor came from, what content they looked at, 

and what kind of technology they were using. Google Analytics organizes this 

information into a series of reports for you to browse through. 

 

In some cases, an analytics tool can integrate information from web scraping and 

other offsite sources into this analysis. 

For example, Google Analytics can connect with Google’s Search Console, 

PageSpeed Insights, and advertising data to enrich your understanding of the 

customer. 

 

It can even compare your website's performance to similar websites in your industry. 

These tools give you a comprehensive view of your website's impact on the world. 

  

Why Website Analytics Are Important 

The fun part about running a brand is you can create stories and tell them to the 

world. 

You're also accountable for making sure those stories come true in the form of 

attracting customers and generating sales. 

The same logic applies to earning back the money you invest in your website. You’re 

going to need a certain amount of traffic to justify that investment. More importantly, 

you need to see some of these visitors turn into customers. So, where are your 

paying customers coming from? 

A good website analytics program allows you to answer these questions and change 

course when things aren’t working. Sometimes these results will surprise you. You 

may learn your website is attracting a very different audience than you initially 

expected. 

  

How Companies Use Website Analytics 

Companies use website analytics to understand many different things about their 

website's usability, their customers and their interests, most popular pages, and 

more. 

 

https://marketing.sfgate.com/blog/why-is-brand-storytelling-important
https://marketing.sfgate.com/blog/why-is-brand-storytelling-important


For example, say a puzzle website catered to young moms, but then noticed that 

one of their new games was attracting a different audience: seniors. This realization 

prompted some quick changes in page layout and topic choices to appeal to their 

new fans. 

You can gain a lot from reviewing your website’s results with an analytics expert or 

digital agency. Since many website analytics tools allow you to drill down into the 

data to see the details, it's easy to dig into the trends and discuss them as a team. 

 

Let's jump into some of the most commonly used website analytics metrics and what 

you can use them for. 

  

Common Web Analytics Metrics 

1. Metrics To Understand Traffic Trends 

Traffic trends are an excellent place to start your review, particularly if you compare 

recent results with prior periods. Be sure to adjust your view for any swings based 

on the day of the week or seasonal traffic patterns. This kind of data can show you 

how large your current audience is. Some standard traffic metrics are: 

 number of unique visitors 

 number of unique sessions  

From there, I suggest examining a few metrics to understand the user experience. 

  

2. User Experience Metrics 

When visitors come to the website, do they engage with the content and convert into buyers? This is something you can often improve with A/B 

testing. Standard user experience metrics include: 

 Average Time on Site – How many minutes does a visitor spend looking at your 

website? 

 Bounce Rate – How often do people look at a single web page and immediately leave? 

 Conversion Rate – How often do visitors reach a specific goal in your marketing 

funnel? 

https://marketing.sfgate.com/services/web-design-agency
https://marketing.sfgate.com/services/web-design-agency
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3. Technical Performance Metrics 

You can also take a peek at your website’s technical performance. Modern users 

expect your website to load quickly, particularly on a mobile phone. 

The good news is speed problems are easy to spot with a little testing and easily 

fixed by a web design agency or developer. 

Keep an eye on: 

 Page Load Time – How long does it take to load the web page completely 

 Document Interactive Time – How long does it take for a user to interact with a page? 

Most analytics tools let you drill down into smaller segments of your traffic and 

compare results. This is a great way to compare how different pieces of content 

perform. Do the same for referral sources, user locations, and other browser 

technologies. 

You may spot opportunities to redesign key elements of your website, adjust your 

advertising budget to get better results or increase your investment in top-performing 

content. 

 

  

The 4 Best Web Analytics Tools 

We’ll walk you through four of the most popular website analytics tools. Each of 

these website analytics examples offers a different perspective on your website and 

digital brand's performance. 

  

Tool 1: Google Analytics 

Google Analytics is one of the most popular website analytics tools on the internet. 

You can analyze website performance by traffic source, content, web browser 

technology, and user geography. 

The most addictive feature of Google Analytics is real-time monitoring, where you 

can see how many people are currently using the site. You can access all of this 

information from your desktop or their handy cell phone app. 

https://marketing.sfgate.com/services/web-design-agency
https://marketing.sfgate.com/blog/5-website-design-mistakes-that-can-decrease-traffic-to-your-site
https://analytics.google.com/


If you grant additional permissions, Google Analytics can integrate with other Google 

products, including Google Ads, Google AdSense, and Google Webmaster Tools. 

Connecting these different products will give you access to audience demographics 

and search data. 

The platform also collects data on how quickly your web pages load and allows you 

to track these statistics over time. This feature is handy when you try to solve a 

technical issue since you can match these performance changes to when your code 

went live. 

Designed with beginners in mind, Google Analytics provides an easy way to track 

website traffic and user experience. The basic version is free. A more advanced 

corporate version is available, as well. 

Overall, the tool offers a nice balance of being easy to use with advanced features 

under the hood. 

  

Tool 2: Google Lighthouse 

Google Lighthouse is a feature in the Chrome web browser that gives you an in-

depth view of your site’s technical performance. The results appear as an overall 

score and a list of suggested improvements. 

 

Google Lighthouse uses data from multiple sources. 

It blends a real-time analysis of the current web page with historical tracking data 

from other Chrome browser users. It also runs diagnostics on accessibility (making 

your website usable for people with disabilities), SEO items, and technical best 

practices. 

 

While you won't use this every day, Lighthouse helps ensure that your technical 

elements are on point. 

  

Tool 3: Semrush 

Our next website analytics tool doesn't actually touch your website. 

 

https://marketing.sfgate.com/blog/7-adwords-metrics-you-need-to-track-to-optimize-your-campaigns
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Instead, Semrush tracks how your website appears in search results. You can use 

this tool to see what search terms a website ranks for and how its organic search 

engine traffic has shifted over time. 

While it may not directly analyze all aspects of your site, your search performance is 

a good indicator of how your site is performing. For example, your website 

architecture will impact how well you rank in SERPs.  

For brands that want to grow their organic search traffic, Semrush can help you 

focus on the right targets. Their keyword research tool shows you the different 

variations of a topic that people search for. It also can provide some perspective on 

how difficult it will be to rank for a specific term. 

 

Finally, it will show you what terms competing websites are targeting. You can 

combine these insights to focus your content strategy on your team's topics best 

positioned to win. 

For an extra charge, Semrush has a competitive intelligence package that you can 

use to analyze competitors in more detail. 

 

For example, you can see where their traffic comes from, what types of advertising 

they run, and which pieces of content are performing well. These are insights you 

can use to improve your own content selections and digital marketing strategy. 

  

Tool 4: Hotjar 

If digital marketing was golf, Hotjar is your putter. Hotjar is a tool you use to help 

make small design changes that can significantly impact your digital marketing 

score. 

 

You can record user sessions, see where they clicked, and collect feedback on your 

website. Hotjar can help you understand why a user made a particular decision and 

guide your design and product improvement efforts. 

 

They’re not the only product in this space. Crazy Egg has many similar features. Use 

these tools when you’re ready to dig deep into your user experience to optimize how 

people move through your website. 

  

https://www.semrush.com/
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Mistakes to Avoid with Website Analytics 

While data is powerful, context is critical. 

From a marketing and user experience perspective, there are a lot of moving parts 

here. Your customer's usage patterns can shift based on the time of year, day of the 

week, or news events. 

For example, you probably shouldn't get too excited about a big jump in conversions 

during the fourth quarter (due to holiday shopping) but might want to take a closer 

look if sales spike in January. 

Unless, of course, you're selling self-help guides for New Year's resolutions, in which 

case the opposite trend is more appropriate. 

Always balance what you see in the data with a common-sense perspective on how 

the business works. 

Along the same lines, beware of “vanity metrics” that don’t directly drive business 

results. 

Never confuse being popular with being profitable. 

While it may sound great to have lots of followers and visitors, these aren't the same 

as generating sales. 

Focus on understanding which audience members are most likely to turn into 

customers and position your content and marketing to reach out to these prospects. 

  

What Brands Need to Know About Website Analytics: Final Thoughts 

The most important thing to remember about website analytics is that every 

interaction between a user and your website can be tracked and measured. 

By doing so, you can unlock many ways to improve your performance, ranging from 

fixing errors to creating great content to investing in better marketing. 

 

Data is a powerful tool that you can use to accelerate your growth, customer 

engagement, and brand reputation. To optimize the value of your website: 



 Start with a clear vision of how the business should operate. Work with an analytics 

expert to design measurements of how well your website is fulfilling this vision. 

 Use your reports to hold yourself and your team accountable for delivering a great 

experience. 

 Look beyond revenue and conversion metrics to understand how well your website is 

engaging users and meeting their needs. 

 Drill down into the details of the analytics data. Compare your performance across 

aspects such as marketing, content, visitor demographics, and technology. Use this to 

refine your strategy. 

5 Free SEO Tools to Help Increase Site Rankings and Traffic 

Want to rank higher in the search results, while also increasing traffic to your eCommerce store, blog or 
website? Of course you do! 

With so many excellent tools and services to choose from, how are you supposed to know which are best and 
if they are really going to work? 
Even more important, how are you going to afford each of them? Many solutions bill on a monthly basis and 
can quickly cost in excess of $100+ per month – and that’s just to have an account live and actively monitoring 
your site. 

To help in this process, today we are going to highlight five free SEO tools, solutions, and platforms that allow 
you to track, manage, and improve your site results. 

Let’s get started! 

#1. Zutrix SERP Checker 

Of the many different tools and solutions out there for improving your site rankings and keyword optimization, 
a SERP checker is probably at the top of the list. This is simply due to the fact that you can monitor thousands 
of keywords and search phrases for your site while seeing how much and how often they move on a daily 
basis. 

Zutrix is a SERP checker that requires no credit card at sign up. The solution allows for 10 keywords tracked 
(daily) across an unlimited amount of domains. Accounts also will have access to real-time notifications and 
the Keyword Lab, to help with further optimization. 
he benefit of using a SERP checker and tracking tool versus simply knowing where your site ranks, is that it 
can help with the further optimization of your site and rankings as well. Since the tool can track and monitor 
rankings on a daily basis, this makes it easy for site owners to tweak content on a site and see if it results in a 
higher or lower ranking. 

Once this process is fully understood, not only can it help with the overall rankings of content across your 
whole site, but also why and how other sites rank where they do as well. 

https://www.jeffbullas.com/marketing-tools-for-business-owners/
https://zutrix.com/


#2. Google Analytics 

Google (the search engine), pretty much powers and controls everything on the internet already. Not just what 
appears at the top of the search results, but also the billions of search results that take place daily, and all of 
the user data associated with it. 

And with that being the case, they also provide site owners and businesses with the necessary technology and 
tracking to monitor visitors and search activity for their sites – all while sharing that info with Google as well. 
This free stats tracking platform being Google Analytics. 
Through the use of their site tracking platform, site owners can see visitor stats, user engagement, search 
data, and much more. So why would Google offer something of so much value for free? Simply because it’s 
more data for Google to analyze and learn from. 

#3. Yoast SEO Plugin 

Thanks to the power of WordPress, now more people have websites and blogs than ever before. And many of 
them would never know or understand how to get started with the concept of SEO if it wasn’t for their super 
easy to use platforms. 
Special thanks to WP plugins like Yoast SEO, which makes that process even easier. This is one of the most 
popular WordPress plugins out there and has been downloaded and installed millions of times. And just like 
everything else on this list, it’s free to use! 

It’s also important to note that Yoast SEO does come in a “Premium” version, but a huge majority of site 
owners and bloggers are simply using the free version, which is more than enough. 

#4. Moz SEO Tool 

In the world of SEO and search marketing, some names stand out more than others. This is especially true of 
Moz, as not only are they a trusted name in this space, they’ve already created several ranking factors that are 
now standard for ranking the relevance and quality of a site. 

In addition to this, Moz also offers a set of free SEO tools through its site, which is quite valuable. Their 
Keyword Explorer, Link Explorer, Moz Bar, and Domain Analysis tools are some of the most popular. 
To take advantage of these tools, you will need to create a complimentary account. After doing so, you will 
have the ability to search 10 free queries per month, with no CC required. 

#5. SEOPressor Blog Title Generator 

SEO isn’t just about knowing where your ranking is in the search results, it’s also about knowing how to create 
content that is worthy of ranking on that elusive first page. No matter how great your actual content is, the title 
of your article is what’s going to get the most interest. This is true for SEO, email marketing, social media, and 
everything in between. 

However, always coming up with new and catchy headlines isn’t easy. 

https://marketingplatform.google.com/about/analytics/
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For times like these, the SEOPressor Blog Title Generator is a great tool. All you need to do is visit the form, 
fill in a few keywords and then select the type of keyword it is, and then the tool will spit out a bunch of great 
ideas and choices for you to consider. 
The tool is free to use and if you’d like to further optimize your site content, you can create a free account on 
the site and unlock many other tools and features. 

Boosting your site traffic and rankings with SERPS 

With more than a billion active websites and blogs on the internet today, it’s more competitive and crowded 
than ever before. And when you factor in that Google often has less than ten organic rankings on the first page 
for any given keyword or search phrase, it’s quite amazing when the task can be accomplished. 
The difference between the site owners and brands that can achieve this and those who can’t is that they are 
always monitoring, improving, and building their sites above the competition. If you are currently in an endless 
battle with search results and other competitors in your space, be sure to level the playing field by taking 
advantage of each of the recommended solutions and platforms listed above. 

Guest author: Zac Johnson is a world-renowned blogger and entrepreneur with nearly 20 years of experience in the 

online marketing space and has helped his readers generate millions of dollars online. He shares his story and guidance 

at ZacJohnson.com 
 5 WAYS TO MONETIZE A WEBSITE 
Turn your site into a money making machine 

o Attitude 

As the age-old saying goes: your attitude determines your altitude. There is much truth behind that 

kernel of wisdom. 

Monetizing a website is a long-term investment and may need time before you see dividends. You 

should have the right amount of patience, perseverance, and motivation to push through. 

o Goals 

Your goals should be S.M.A.R.T., which stands for Specific, Measurable, Actionable, 

Realistic, and Timely. 

o Skills 

Creating a good website will need some set of skills. You will need to plan, write, design, and even 

code a little. 

Don’t worry if this seems like plenty of tasks to do. If you have good team management skills, you can 

hire people to reduce your workload. 

You should also have a thorough understanding of how to buy website traffic. If you don’t, the best 

way to get immediate traffic is to work with a traffic service like web traffic experts. This web traffic 

provider can drive thousands of visitors to your websites within hours of paying for their service. 

I wish you all the best in your website monetization efforts! 

https://seopressor.com/blog-title-generator/
https://blogging.org/blog/how-many-websites-and-blogs-are-on-the-internet/
https://zacjohnson.com/
https://www.buywebtrafficexperts.com/product/open-traffic-platform


Google My Business: What It Is, How To 
Use It, and Why 
 

 

Google My Business is both a free tool and a suite of interfaces that encompasses a dashboard, local 

business profiles, and a volunteer-driven support forum with this branding. Google My Business and 

the associated Google Maps make up the core of Google’s free local search marketing options for 

eligible local businesses. 

Today, we’re doing foundational learning! Share this simple, comprehensive article with incoming 

clients and team members to get off on the right foot with this important local business digital asset. 

 

An introduction to the basics of Google My Business 
Google Local Packs 

Local packs are one of the chief displays Google uses to rank and present the local business information 

in their index. Local packs are shown any time Google believes a search phrase has a local intent (e.g. 

“best vegan burger near me”, “plant-based burger in corte madera”, “onion rings downtown”). The 



searcher does not have to include geographic terms in their phrase for Google to presume the intent is 

local 

Most typically these days, a local pack is made up of three business listings, with the option to click on 

a map or a “view all” button to see further listings. On occasion, local packs may feature fewer than 

three listings, and the types of information Google presents in them varies . 

Local pack results look something like this on desktop search, generally located above the organic 

search results: 

 

 



Google Local Finders 

When a searcher clicks through on the map or the “view all” link in a local pack, they will be taken to 

the display commonly known as the Local Finder. Here, many listings can be displayed, typically 

paginated in groups of ten, and the searcher can zoom in and out on the map to see their options change. 

The URL of this type of result begins google.com/search. Some industries, like hospitality have unique 

displays, but most local business categories will have a local finder display that looks like this, with the 

ranked list of results to the left and the map to the right: 

 

Google Maps 

Google Maps is the default display on Android mobile phones, and desktop users can also choose to 

search via this interface instead of through Google’s general search. You’ll notice a “maps” link at the 

top of Google’s desktop display, like this: 



 

Searches made via Google Maps yield results that look rather similar to the local finder results, though 

there are some differences. It’s a distinct possibility that Google could, at some point, consolidate the 

user experience and have local packs default to Google Maps instead of the local finder. 

The URL of these results begins google.com/maps instead of google.com/search and on desktop, 

Google’s ranked Maps’ display looks like this: 

 

The GMB dashboard is where you manage most of this 

Once you’ve created and claimed your Google Business Profiles, you’ll have access to managing most 

(but not all) of the features they contain in your Google My Business dashboard, which looks like this: 



 

The GMB dashboard has components for ongoing management of your basic contact info, reviews, 

posts, images, products and other features. 

GMB Insights 

 

The GMB dashboard also hosts the analytical features called GMB Insights. It’s a very useful interface, 

though the titles and functions of some of its components can be opaque. Some of the data you’ll see in 

GMB Insights includes: 

 How many impressions happened surrounding searches for your business name or location 

(called Direct), general searches that don’t specify your company by name but relate to what you offer 

(called Discovery), and searches relating to brands your business carries (called Branded). 

 Customer actions, like website visits, phone calls, messaging, and requests for driving directions. 

 Search terms people used that resulted in an impression of your business. 



There are multiple other GMB Insights features, and I highly recommend this tutorial by Joy 

Hawkins for a next-level understanding of why reporting from this interface can be conflicting and 

confusing. There’s really important data in GMB Insights, but interpreting it properly deserves a post of 

its own and a bit of patience with some imperfections. 

When things go wrong with Google My Business 

When engaging in GMB marketing, you’re bound to encounter problems and find that all kinds of 

questions arise from your day-to-day work. Google relies heavily on volunteer support in their Google 

My Business Help Community Forum and you can post most issues there in hopes of a reply from the 

general public or from volunteer contributors titled Gold Product Experts. 

In some cases, however, problems with your listings will necessitate speaking directly with Google or 

filling out forms. Download the free Local SEO Cheat Sheet for robust documentation of your various 

GMB support options. 

How to use Google My Business as a digital marketing tool 

 

Let’s gain a quick, no-frills understanding of how GMB can be used as one of your most important 

local marketing tools. 

https://www.sterlingsky.ca/interpret-google-business-gmb-insights/
https://www.sterlingsky.ca/interpret-google-business-gmb-insights/
https://support.google.com/business/threads?hl=en
https://support.google.com/business/threads?hl=en
https://moz.com/learn/seo/local-seo-cheatsheet#confirmation


How to drive local business growth with Google’s local features 

While each local business will need to take a nuanced approach to using Google My Business and 

Google Maps to market itself, most brands will maximize their growth potential on these platforms by 

following these seven basic steps: 

1) Determine the business model (brick-and-mortar, service area business, home-based business, or 

hybrid). Need help? Try this guide. 

2) Based on the business model, determine Google My Business eligibility and follow the attendant 

rules laid out in the Guidelines for representing your business on Google. 

3) Before you create GMB profiles, be certain you are working from a canonical source of data that has 

been vetted by all relevant parties at the business you’re marketing. This means that you’ve checked 

and double-checked that the name, address, phone number, hours of operation, business categories and 

other data you have about the company you are listing is 100% accurate. 

4) Create and claim a profile for each of the locations you’re marketing. Depending on the business 

model, you may also be eligible for additional listings for practitioners at the business or multiple 

departments at a location. Some models, like car dealerships, are even allowed multiple listings for the 

car makes they sell. Consult the guidelines. Provide as much high quality, accurate, and complete 

information as possible in creating your profiles. 

5) Once your listings are live, it’s time to begin managing them on an ongoing basis. Management tasks 

will include: 

 Analyzing chosen categories on an ongoing basis to be sure you’ve selected the best and most 

influential ones, and know of any new categories that appear over time for your industry. 

 Uploading high quality photos that reflect inventory, services, seasonality, premises, and other 

features. 

 Acquiring and responding to all reviews as a core component of your customer service policy. 

 Committing to a Google Posts schedule, publishing micro-blog-style content on an ongoing basis 

to increase awareness about products, services, events, and news surrounding the locations you’re 

marketing. 

 Populating Google Questions & Answers with company FAQs, providing simple replies to 

queries your staff receives all the time. Then, answer any incoming questions from the public on an 

ongoing basis. 

 Adding video to your listings. Check out how even a brand on a budget can create a cool, free 

video pulled from features of the GMB listing. 

 Commiting to keeping your basic information up-to-date, including any changes in contact info 

and hours, and adding special hours for holidays or other events and circumstances. 

https://moz.com/blog/local-seo-without-physical-locations
https://support.google.com/business/answer/3038177?hl=en
https://moz.com/blog/how-to-choose-google-my-business-categories#:~:text=When%20and%20where%20to%20choose%20Google%20categories&text=Once%20you%20have%20access%20to,select%20up%20to%2010%20categories.
https://support.google.com/business/answer/6103862?co=GENIE.Platform%3DAndroid&hl=en
https://moz.com/blog/basic-reputation-management
https://moz.com/blog/boost-conversions-with-google-posts
https://moz.com/blog/google-questions-and-answers-case-study
https://support.google.com/business/answer/6103862?co=GENIE.Platform%3DAndroid&hl=en
https://marketingkit.withgoogle.com/videomaker/#!/
https://marketingkit.withgoogle.com/videomaker/#!/
https://support.google.com/business/answer/6303076?co=GENIE.Platform%3DDesktop&hl=en


 Investigating and utilizing additional features that could be relevant to the model you’re 

marketing, like menus for goods and services, product listings, booking functionality, and so much 

more! 

 Analyzing listing performance by reviewing Google My Business Insights in your dashboard, 

and using tactics like UTM tagging to track how the public is interacting with your listings. 

Need help? Moz Local is Moz’s software that helps with ongoing management of your listings not just 

on Google, but across multiple local business platforms. 

6) Ongoing education is key to maintaining awareness of Google rolling out new features, altering 

platforms, and adjusting how they weight different local ranking factors. Follow local SEO experts on 

social media, subscribe to local SEO newsletters, and tune in to professional and street level industry 

surveys to continuously evaluate which factors appear to be facilitating maximum visibility and growth. 

7) In addition to managing your own local business profiles, you’ll need to learn to view them in the 

dynamic context of competitive local markets. You’ll have competitors for each search phrase for 

which you want to increase your visibility and your customers will see different pack, finder, and maps 

results based on their locations at the time of search. Don’t get stuck on the goal of being #1, but do 

learn to do basic local competitive audits so that you can identify patterns of how dominant competitors 

are winning. 

In sum, providing Google with great and appropriate data at the outset, following up with ongoing 

management of all relevant GMB features, and making a commitment to ongoing local SEO education 

is the right recipe for creating a growth engine that’s a top asset for the local brands you market. 

How to optimize Google My Business listings 

This SEO forum FAQ is actually a bit tricky, because so many resources talk about GMB optimization 

without enough context. Let’s get a handle on this topic together. 

Google uses calculations known as “algorithms” to determine the order in which they list businesses for 

public viewing. Local SEOs and local business owners are always working to better understand the 

secret ranking factors in Google’s local algorithm so that the locations they’re marketing can achieve 

maximum visibility in packs, finders, and maps. 

Many local SEO experts feel that there are very few fields you can fill out in a Google Business Profile 

that actually have any impact on ranking. While most experts agree that it’s pretty evident the business 

name field, the primary chosen category, the linked website URL, and some aspects of reviews may be 

ranking factors, the Internet is full of confusing advice about “optimizing” service radii, business 

descriptions, and other features with no evidence that these elements influence rank. 

https://www.clairecarlilemarketing.com/resources/claires-complete-guide-to-utm-tagging-for-gmb/
https://moz.com/products/local
https://moz.com/blog/category/local-seo
https://moz.com/blog/follow-the-local-seo-leaders
https://moz.com/moztop10
https://moz.com/moztop10
https://moz.com/white-papers/the-state-of-local-seo-industry-report-2020
https://moz.com/white-papers/the-state-of-local-seo-industry-report-2020
https://moz.com/blog/basic-local-competitive-audit
https://moz.com/blog/google-my-business-fields-that-impact-ranking


My personal take is that this conversation about GMB optimization matters, but I prefer to think more 

holistically about the features working in concert to drive visibility, conversions, and growth, rather 

than speculating too much about how an individual feature may or may not impact rank. 

Whether answering a GMB Q&A query delivers a direct lead, or writing a post moves a searcher 

further along the buyer journey, or choosing a different primary category boosts visibility for certain 

searches, or responding to a review to demonstrate empathy wins back an unhappy customer, you want 

it all. If it contributes to business growth, it matters. 

Why Google My Business plays a major role in local search 
marketing strategy 

 

As of mid-2020, Google’s global search engine market share was at 92.16%. While other search 

engines like Bing or Yahoo still have a role to play, their share is simply tiny, compared to Google’s. 

We could see a shift of this dynamic with the rumored development of an Apple search engine, but for 

now, Google has a near-monopoly on search. 

Within Google’s massive share of search, a company representative stated in 2018 that 46% of queries 

have a local intent. It’s been estimated that Google processes 5.8 billion global daily queries. By my 

https://gs.statcounter.com/search-engine-market-share
https://www.fastcompany.com/90583870/apple-search-engine-google-competition
https://docs.google.com/document/d/17QZG6pgVwNumFH4kh7zEzBuFWhktg7iN3leYy0ZqZYY/edit
https://docs.google.com/document/d/17QZG6pgVwNumFH4kh7zEzBuFWhktg7iN3leYy0ZqZYY/edit
https://blog.hubspot.com/marketing/google-search-statistics?__hstc=103427807.a6efb6bd6748d9ee23e0375a1e2844af.1615837097210.1615837097210.1615837097210.1&__hssc=103427807.1.1615837097211&__hsfp=1629535397


calculation, this would mean that roughly 2.7 billion searches are being done every day by people 

seeking nearby goods, services, and resources. It’s also good to know that, according to Google, 

searches with the intent of supporting local business increased 20,000% in 2020. 

Local businesses seeking to capture the share they need of these queries to become visible in their 

geographic markets must know how to incorporate Google My Business marketing into their local SEO 

campaigns. 

A definition of local search engine optimization (local SEO) 

Local SEO is the practice of optimizing a business’s web presence for increased visibility in local and 

localized organic search engine results. It’s core to providing modern customer service, ensuring 

today’s businesses can be found and chosen on the internet. Small and local businesses make up the 

largest business sector in the United States, making local SEO the most prevalent form of SEO. 

Local SEO and Google My Business marketing are not the same thing, but learning to utilize GMB as a 

tool and asset is key to driving local business growth, because of Google’s near monopoly. 

A complete local SEO campaign will include management of the many components of the Google My 

Business profile, as well as managing listings on other location data and review platforms, social media 

publication, image and video production and distribution, and a strong focus on the organic and local 

optimization of the company website. Comprehensive local search marketing campaigns also 

encompass all the offline efforts a business makes to be found and chosen. 

When trying to prioritize, it can help to think of the website as the #1 digital asset of most brands you’ll 

market, but that GMB marketing will be #2. And within the local search marketing framework, it’s the 

customer and their satisfaction that must be centered at every stage of on-and-offline promotion. 

Focus on GMB but diversify beyond Google 

Every aspect of marketing a brand contains plusses, minuses and pitfalls. Google My Business is no 

exception. Let’s categorize this scenario into four parts for a realistic take on the terrain. 

1) The positive 

The most positive aspect of GMB is that it meets our criteria as owners and marketers of helping local 

businesses get found and chosen. At the end of the day, this is the goal of nearly all marketing tactics, 

and Google’s huge market share makes their platforms a peerless place to compete for the attention of 

and selection by customers. 

https://smallbiztrends.com/2021/01/mary-ellen-coe-interview-small-business-radio-show.html
https://moz.com/blog/local-seo-1-2-punch?utm_medium=email&_hsmi=64149046&_hsenc=p2ANqtz-_y8xkvHX3B-Qdtf9Ko97FCbTwJMgUvykRBE2CMg7CNCXRZr_q-ao05xOHyGRQ48_NQJ3mQd-xFDaLbCYCQPF9a15Q97A&utm_source=hs_email


What Google has developed is a wonder of technology. With modest effort on your part, GMB lets you 

digitize a business so that it can be ever-present to communities, facilitate conversations with the public 

which generate loyalty and underpin everything from inventory development to quality control, and 

build the kind of online reputation that makes brands local household names in the offline world. 

2) The negative 

The most obvious negative aspects of GMB are that its very dominance has cut Google too much slack 

in letting issues like listing and review spam undermine results quality. Without a real competitor, 

Google hasn’t demonstrated the internal will to solve problems like these that have real-world impacts 

on local brands and communities. 

Meanwhile, a dry-eyed appraisal of Google’s local strategy observes that the company is increasingly 

monetizing their results. For now, GMB profiles are free, but expanding programs like Local Service 

Ads point the way to a more costly local SEO future for small businesses on tight budgets 

Finally, local brands and marketers (as well as Google’s own employees) are finding themselves 

increasingly confronted with ethical concerns surrounding Google that have made them the subject of 

company walkouts, public protests, major lawsuits, and government investigations. If you’re devoting 

your professional life to building diverse, inclusive local communities that cherish human rights, you 

may sometimes encounter a fundamental disconnect between your goals and Google’s. 

3) The pitfall 

Managing your Google-based assets takes time, but don’t let it take all of your time. Because local 

businesses owners are so busy and Google is so omnipresent, a pitfall has developed where it can 

appear that GMB is the only game in town. 

The old adage about eggs in baskets comes into play every time Google has a frustrating bug, 

monetizes a formerly-free business category, or lets competitors and lead generators park their 

advertising in what you felt was your space. Sometimes, Google’s vision of local simply doesn’t match 

real-world realities, and something like a missing category or an undeveloped feature you need is 

standing in the way of fully communicating what your business offers. 

The pitfall is that Google’s walls can be so high that the limits and limitations of their platforms can be 

mistaken as all there is to local search marketing. 

https://moz.com/blog/simple-spam-fighting
https://ads.google.com/local-services-ads/
https://ads.google.com/local-services-ads/
https://twitter.com/EthicalGooglers


4) The path to success 

My article on how to feed, fight, and flip Google was one of the most-read here on the Moz blog in 

2020. With nearly 14,000 unique page views, this message is one I am doubling down on in 2021: 

 Feed Google everything they need to view the businesses you’re marketing as the most relevant 

answers to people in close proximity to brand locations so that the companies you promote become the 

prominent local resources in Google’s index. 

 Fight spam in the communities you’re marketing to so that you’re weeding out fake and 

ineligible competitors and protecting neighbors from scams, and take principled stands on the issues 

that matter to you and your customers, building affinity with the public and a better future where you 

work and live. 

 Flip the online scenario where Google controls so much local business fate into a one-on-one 

environment in which you have full control over creating customer experiences exceptional enough to 

win repeat business and WOM recommendations, outside the GMB loop. Turn every customer Google 

sends you into a keeper who comes directly to you — not Google — for multiple transactions. 

GMB is vital, but there’s so much to see beyond it! Get listed on multiple platforms and deeply engage 

in your reviews across them. Add generous value to neighborhood sites Nextdoor, or on old school fora 

that nobody but locals use. Forge B2B alliances and join the Buy Local movement to become a local 

business advocate and community sponsor. Help a Reporter Out. Evaluate whether image, video, or 

podcasting media could boost your brand to local fame. Profoundly grow your email base. Be part of 

the home delivery revival, fill the hungry longing for bygone quality and expertise, or invest in your 

website like never before and make the leap into digital sales. The options and opportunities are 

enticing and there’s a right fit for every local brand. 

Key takeaway: don’t get stuck in Google’s world — build your own with your customers from a place 

of openness to possibilities. 

A glance at the future of Google My Business 

 

By now, you’ve likely decided that investing time and resources into your GMB assets is a basic 

necessity to marketing a local business. But will your efforts pay off for a long time to come? Is GMB 

built to last, and where is Google heading with their vision of local? 

https://moz.com/blog/2020-local-seo-success
https://moz.com/products/local
http://wsjunction.org/
https://moz.com/blog/local-seos-guide-to-buy-local
https://moz.com/blog/small-business-saturday-2020
https://moz.com/blog/small-business-saturday-2020
https://www.helpareporter.com/


Barring unforeseen circumstances, yes, Google My Business is here to stay, though it could be 

rebranded, as Google has often rebranded their local features in the past. Here are eight developments I 

believe we could see over the next half decade: 

1. As mentioned above, Google could default local packs to Maps instead of the local finder, 

making their network a bit tidier. This is a good time to learn more about Google Maps, because some 

aspects of it are quite different. 

2. Pay-to-play visibility will become increasingly prevalent in packs, organic, and Maps, including 

lead generation features and trust badges. 

3. If Apple Maps manages to make Google feel anxious, they may determine to invest in better 

spam filters for both listings and reviews to defend the quality of their index. 

4. Location-based image filters and search features will grow, so photograph your inventory. 

5. Google will make further strides into local commerce by surfacing, and possibly even beginning 

to take commissions from, sales of real time inventory. The brands you market will need to decide 

whether to sell via Google, via their own company websites, or both. 

6. Google could release a feature depicting the mapped delivery radii of brick-and-mortar brands. 

Home delivery is here to stay, and if it’s relevant to brands you market, now is the time to dive in. 

7. Google has a limited time window to see if they can drive adoption of Google Messaging as a 

major brand-to-consumer communications platform. The next five years will be telling, in this regard, 

and brands you market should discuss whether they wish to invite Google into their conversations with 

customers. 

8. Google could add public commenting on Google Posts to increase their interactivity and push 

brands into greater use of this feature. Nextdoor has this functionality on their posts and it’s a bit of a 

surprise that Google doesn’t yet. 

What I’m not seeing on the near horizon is a real commitment to better one-on-one support for the local 

business owners whose data makes up Google’s vast and profitable local index. While the company has 

substantially increased the amount of automated communications it sends GMB listing owners, 

Google’s vision of local as an open-source, DIY free-for-all appears to continue to be where they’re at 

with this evolving venture. 

Your job, then, is to be vigilant about both the best and worst aspects of the fascinating Google My 

Business platform, taking as much control as you can of how customers experience your brand in 

Google’s territory. This is no easy task, but with ongoing education, supporting tools, and a primary 

focus on serving the customer, your investment in Google My Business marketing can yield 

exceptional rewards! 

Ready to continue your local SEO education? Read: The Essential Local SEO Strategy Guide. 

This Budget-Friendly SEO Tool Can Help You 

Improve Your Search Rankings 

https://moz.com/local-seo-guide


Amplify your organic marketing strategies without breaking the bank. 

The world of digital marketing is extremely competitive. With so many people and brands 

competing for attention, it's easy to make mistakes and fall by the wayside. Those mistakes are 

especially costly when you're paying for promotion. Organic marketing, on the other hand, 

simply relies on optimizing your primary sites so that people can find you naturally 

through search engines. SEO is one of the most powerful and cost-effective marketing strategies 

there is, but it's also a technically difficult one. Fortunately, SERPstash can simplify it. 

SERPstash is a simplified SEO tool that will help you drive your pages up the search rankings. 

The tool breaks SEO into three simple steps: Identify competitors and keywords, research 

backlinks, and audit your page to identify improvement areas. With 21 user-friendly tools to 

boost your site's ranking, you can completely overhaul your SEO without any technical 

expertise. 

SERPstash allows you to analyze and filter ranking keywords related to your industry, discover 

who is ranking for those same targeted keywords, and find your current search ranking. You'll 

be able to learn the top search queries bringing traffic to your site and find the 100 highest-

quality websites linking back to your site, as well as who is linking to your competitors. With 

simple tests and insights from Google, you'll be able to improve your site's speed and SEO, and 

even discover if your pages are considered "mobile-friendly" in Google search results. 

Amplify your SEO strategy with SERPstash. A lifetime subscription is normally $500, but right 

now, you can get a limited-time deal when you sign up for just $24. 

Looking to diversify your investments in 2021? Check out DiversyFund to start dipping your 

toes in private real estate for as low as $500. 

How to build a website: What 
you need to get started 
Welcome to our guide to what it takes to get started with an online presence. 

I've been building websites since 1995. Courtesy of the Wayback Machine, you can even 
see the slightly cringe-worthy first one I ever put up. You'll need to make your browser much 
narrower because it was designed in the days when screens were only 800 pixels wide. 
With 26 years of experience making sites, it's fair to say I've been asked, "So Dave, what do I 
need to do to get my own website?" a few hundred times, minimum. In this article, we're going 
to answer that question. To get started, let's define our terms. 

ZDNET RECOMMENDS 

 The best website builder 

https://www.entrepreneur.com/topic/digital-marketing
https://www.entrepreneur.com/article/359609
https://www.entrepreneur.com/topic/search-engines
https://www.entrepreneur.com/topic/seo
https://store.entrepreneur.com/sales/serpstash-premium-lifetime-subscription?utm_source=entrepreneur.com&utm_medium=referral&utm_campaign=serpstash-premium-lifetime-subscription&utm_term=scsf-472006&utm_content=a0x1P000004ZC7jQAG&scsonar=1
https://www.entrepreneur.com/topic/google
https://www.entrepreneur.com/topic/google-search
https://store.entrepreneur.com/sales/serpstash-premium-lifetime-subscription?utm_source=entrepreneur.com&utm_medium=referral&utm_campaign=serpstash-premium-lifetime-subscription&utm_term=scsf-472006&utm_content=a0x1P000004ZC7jQAG&scsonar=1
https://stackmedia.io/?utm_source=2a5b0cv3972&utm_medium=1a0b0cp327&utm_term=scsf-473958&utm_content=100-a0x1P000004ZE81&pub_id=3468
https://web.archive.org/web/19961221151703/http:/www.component-net.com/
https://www.zdnet.com/article/how-to-build-a-website-for-your-business-your-step-by-step-guide/


 The best web hosting 
 The best cheap web hosting 
 The best free web hosting 
 The best WordPress hosting 
 WordPress 101: Free and low-cost tools to build a site 
 Hostinger review: Good support, killer entry-level price 
 HostGator review: Good performance, bad security 
 The best email hosting services 

WHAT IS A WEBSITE? 

From a website visitor's perspective, a website is someplace online you visit to get information 
or to do something. But from a site operator's perspective, a website is, fundamentally, one or 
more directories of files, possibly accompanied by one or more databases of tables. 

You may have heard terms like HTML, CSS, JavaScript, Java, PHP, and more. These are all, 
more or less, computer languages in that they follow a specifically defined syntax and, when 
processed, produce a result of some kind. 

HTML (Hypertext Markup Language): This is a text file containing formatting commands for 
constructing a webpage. You can control the text style, add headings, lists, and place media 
content. Most HTML pages also embed or include content from other web languages as well, 
like CSS. 
CSS (Cascading Style Sheets): These are files that help format the webpage. They contain 
positioning and styling information that gives a page its pleasant look. 
JavaScript and Java: These are programming languages, initially developed to run in the 
browser to modify a page's behavior on the fly. Now, there are server-side versions, like 
Node.js for JavaScript and Enterprise Java Beans for Java. Almost all web applications, like 
Gmail and Facebook, use Java and JavaScript (or a modified dialect) to make the pages more 
dynamic. 
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PHP, Python, Ruby, etc: These are server-side programming languages that run web 
applications on the server. For example, an online store will need to call out to a payment 
processor. Most of that payment processing is handled server-side in a web programming 
language. 
Back in 1995, when I got my start on the Web, there were no web builders or content 
management systems. I had to hand-code all my HTML. Today, unless you're writing custom 
functionality, you probably won't have to know any of these languages in detail to create a 
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successful site. But you might want to have a passing awareness of them and to understand 
basic HTML and CSS at the least, because little bits of customization in terms of how your site 
looks may require CSS or HTML tweaking. 

A webpage is essentially a single document. A website is a collection of related webpages. 
Many websites, using web programming languages, also work with databases (which provide 
fast search and retrieval). These sites build the webpages dynamically, constructing all the 
elements as a user visits the page, and then transferring that cluster of elements as files to a 
user's browser. 

Although we hand-crafted our pages -- HTML tag by HTML tag -- back in the mid-1990s, that's 
no longer a preferred practice. Today, you're almost always going to use some sort of page 
builder or content management system (CMS), which will do most of the super-tedious page 
formatting and assembly work for you. 

CONTENT SITE VS. WEB APPLICATION? 

According to Internet Live Stats, there are 1.8 billion websites live right now. Each site is 
different (except, of course, for those sites cloned by scammers who hope to get web traffic 
from the stolen work of others). But even though there are millions of variations in what 
constitutes a website, right now we're going to lump them all into two categories: Content site 
and web app. 
Even here, there's some wiggle room. Many apps have content as well. And many content 
sites have sections that are web apps. Any site that has a forum, for example, is hosting a 
web app. 

From a "Dave, what do I need to do to get my own website?" point of view, if you're reading 
this article or asking that question, let's agree you're looking to build a content site. You're 
asking because you want to present information about the goods and services you offer, or 
about a topic of interest, or some other site that's mostly information-based. 

Web applications, although incredibly valuable (see all our writing about the cloud), usually 
require skilled programmers to create. If you're looking to set up your first site, you're not 
ready to worry about coding. For the rest of this article, we'll assume your site is mostly 
content-based, although you may have some app features (like e-commerce or a forum). 
BUILD IT YOURSELF OR HIRE A CONSULTANT (OR GET YOUR NEPHEW TO DO IT) 

If you run a large corporation that can hire a web team, sure, go out and hire a consultant. 
And while there are many web developers out there (freelance and with agencies) that do a 
wonderful job, they can increase complexity considerably. For now, I'm going to tell you a few 
reasons why I don't recommend you hire someone. After, I'll show you some tips for 
succeeding if you do. 

Let's start with the reasons you might want to avoid hiring someone. At the top of the list is 
cost. Building a custom website is a lot of work. While it's possible to crank out cookie-cutter 
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sites where only the logo and colors change, anything built with more of a personal touch will 
take days to weeks to months. 

I volunteer with a nonprofit. I agreed to build their site. It had just a few highly custom features 
(a tweaked membership list and member-only access). Even with just a few custom features, 
it took me a couple of weeks to put it together. Even the cost of hiring the least expensive 
developer, billing for 80 to 100 hours of time, is going to add up. 

Beyond cost, however, is the loss of control. I also maintain a free donations app, again as 
part of my pro bono work. At least once a week, someone contacts me telling me that they 
lost their developer (or they have no idea who the original developer was) and they need to 
know how to modify their site. 

You are unlikely to have access to the same developer for the entire life of your site. 
Consultants move on, get new jobs, move away, die, or get fired. If you are solely reliant on 
someone else to keep your site alive, you're at serious risk. It's incredibly valuable, especially 
for your first few sites, to build them yourself. Learn about hosting. Learn about your content 
management system. Learn about backups. 

If you build up these basic skills, you'll be able to jump in if your developer is unavailable. At 
the very least, you'll have a better chance of understanding whether the consultant's asking 
price is reasonable or over-inflated. 

If you do want to hire a consultant, my biggest piece of advice is to keep each job simple, with 
clear objectives and a measurable set of guidelines. Rather than hiring someone to develop 
your entire site, you might hire someone to configure your e-commerce plugin -- and teach 
you how to maintain it. Rather than having someone design the entire site, you might hire 
someone to help you choose your site's colors and tweak your CSS to display them. 

You get the idea. Keep the jobs simple, tangible, and objectively measurable. It's much easier 
to convince a vendor to make a fix because payments aren't processing than it is to try to 
convince a consultant to redesign because you didn't get the light and airy feeling you were 
hoping for. 

GETTING READY TO GET READY 

Up until this point, you've been getting ready to get ready. You've learned about the different 
kinds of files a website uses. You've learned to think about the difference between content 
sites and web apps. You've looked into hiring consultants and (at least if you follow my 
advice) you're going to try to build your first site on your own. 

You have a couple of more decisions to make about what web technology to use and what 
hosting provider. But before you jump into the logistics, you need to think through more about 
your site itself. 



We know it's going to be content rather than mostly code. But beyond that, what are you trying 
to accomplish? If you want to take orders, you're going to need to look into payment gateways 
and payment processing. If you ship physical goods, you're going to need your cart software 
to manage shipping and fulfillment tracking. If you ship digital goods, you're going to need 
your cart to manage licensing, expiration, renewal, downloads, and registration. 

If you plan on building a mailing list, you're going to need a mailing services partner to 
manage your list and deliver your mail messages. And you'll also want to decide how tightly 
you want to integrate your mailings with your web content. Do you want a mailing 
automatically triggered for each new blog post, or do you want to write your own mailer when 
you're ready to do a promotion? 

Also: Best email hosting in 2021 
You're also going to need a domain. Do not let any of the web hosting providers try to 
convince you to use something like yourname.theirname.com. It's better to have 
yourbrand.com as your domain name. Domain names cost about $10 a year and you go to a 
domain registrar to buy one. The only challenge, like with vanity license plates, is finding one 
that hasn't already been used. 

Here's a caution: Most registrars also offer some form of domain marketplace, where those 
who own domain names try to sell them to others who want them. Stay away. I have an 
acquaintance who decided he wanted a very specific name and spent thousands to buy it. 
Yes, the name of your company might have already been taken. Be creative. There are still 
many great combinations of letters out there. Don't spend hundreds, thousands, or even tens 
of thousands of dollars on a domain name. Just be creative and choose one that's available. 

These decisions will help you look into the features that you're going to choose when you look 
for a web builder or content management system. Let's talk about that now. 

CHOOSING A CONTENT MANAGEMENT SYSTEM 

There is a wide spectrum between writing every bracket around every tag in every HTML file 
when coding a site completely on your own, and dumping text and photos into Facebook or 
Medium and being at the mercy of some walled-garden corporate algorithm. 

We're going to focus in the middle of that spectrum. There will be some configuration and 
setup decisions and a lot of design decisions, but it isn't really a choice between writing all 
your own code or letting Facebook dictate who sees your message. You'll be able to build a 
site that's your property, with your look, feel, and identity. 

Here, too, there are decisions. You can go the website builder route. You can sign up to Wix 
or Squarespace or an equivalent service, and they'll take care of both hosting and 
constructing your webpages. All you'll need to do is choose a theme, and then fill the site with 
your content. 
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Also: The best website builder for 2021: Your step by step guide 
Depending on your budget, going with a website builder is a very simple and practical 
solution, especially if the themes provided are appropriate for the kind of work you're doing. 
There is, however, a substantial downside: Lock-in. Most web builders are proprietary, so if 
you want to switch to another service, you'll have to rebuild your site either mostly or entirely 
from scratch. At the very least, there will be a ton of cutting and pasting between services. 

For smaller sites, that's not much of an issue. Rebuilding five or 10 webpages is no big deal. 
But if your site is 50, 100, or even thousands of pages, that's a lot of copying and pasting (or, 
if you're very lucky, exporting and importing). Think about this: If you do one blog post every 
weekday, you'll have at least 261 pages by the end of a year. Content expands very quickly. 

The other approach is to run a non-proprietary content management system on a hosting 
provider. That way, you can switch hosting providers and your CMS can move with you. If you 
run an active website for any number of years, you WILL switch hosting providers. Whatever 
you start with will become unreliable, more costly, offer less quality support, or give you some 
other reason where you'll want to leave. It's rare to stick with one hosting provider unless you 
simply have no way out. So planning to be able to switch is useful. 

THE SWEET SPOT: WORDPRESS 

I'm going to go out on a very safe limb and recommend you consider WordPress as the 
foundation of your website. According to tracking service W3Techs, WordPress now runs 40% 
of all websites and has a 64.3% market share of all sites based on a content management 
system. 
WordPress is an open-source CMS you install on your hosting provider's site. Usually, 
WordPress comes pre-installed, or you need to run a quick installer to create the site. The 
installation process involves answering a few basic questions. To just get WordPress up and 
running, it rarely takes more than about five minutes or so. 

Also: Best WordPress hosting in 2021 
It's the customization of WordPress that can take a while. That non-profit I told you about 
earlier was a WordPress site that took weeks to build. Some of that time was spent on getting 
the non-profit to decide on a logo, gathering all the names of the members, and agreeing on 
wording and messaging. But the bulk of the time was spent choosing and configuring the 
plugins, themes, and layouts that best fit the group's mission and provided the professional 
look and feel that was desired. 

Speaking of plugins and themes, let's talk about them. Plugins extend WordPress's 
capabilities. There are thousands upon thousands of them. I consider plugins the great 
strength of WordPress because they allow you to customize WordPress to do almost 
anything. Many are free, many more are paid add-ons. Many offer a free core plugin but sell 
either a pro version or add-on capabilities. 
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The second great strength of WordPress is its enormous themes library. There are some very 
nice free and default themes, and a tremendous number of excellent commercial themes 
available. This, too, is one of the reasons I confidently recommend WordPress. 

But... keep in mind that once you integrate a bunch of plugins and themes into WordPress, 
you're going to have something of a lock-in situation as well. It's not the same as being stuck 
on one hosting provider, but you may have data formatted just to work with your chosen 
plugins, or pages formatted to work with just the theme you've chosen. 

The difference between module-level lock-in and hosting-level lock-in is that you can often 
find replacement themes and plugins, and you can almost always move your entire 
WordPress site (including all those plugins and themes) to another host without too much 
work. 

Also, you may have heard about security problems with WordPress. Don't let that scare you 
away. Keep in mind that 40% of the internet is running WordPress, so millions of websites run 
it. That makes a very large target of opportunity for bad guys and opens up a wide range of 
errors people can make in configuring their sites. But if you do the simple practices of backing 
up your sites and applying updates as they come out, you'll almost always be in the clear. 

One other benefit of WordPress: Because it's so huge, there's an enormous user community 
and almost unlimited amount of training, help, and support, and a virtual cornucopia of 
resources, sites, and helpful people out there who know WordPress. 

CHOOSE A HOSTING PROVIDER 

If you go with one of the all-in-one web builders like Wix or Squarespace, you won't have to 
choose a hosting provider. But if you go with some other CMS or WordPress, you'll need to 
contract with a company to deliver your webpages to your visitors. 

Also: The best cheap web hosting in 2021 
I wrote about the hosting provider business model in Best free web hosting in 2021: Cheap 
gets expensive fast, so click over there and give it a read-through. You'll learn a ton about 
how to think about hosting, what services hosting providers offer, and some of the pricing 
tricks hosting providers try to foist upon their customers. 
Another article to check out, on our sister site CNET, is How to choose a web hosting 
provider. There, I wrote about the different types of hosting and servers to take into 
consideration. 
Also: Best web hosting in 2021: Find the right service for your site 
Here's a quick tip: You can probably get by with shared hosting if you don't have a ton of 
pages or a complex site. But stay away from the bottom-of-the-barrel pricing plans. You get 
what you pay for. Look for a plan that's roughly about $10 per month if you're running 
WordPress or anything with a basic CMS. If you're running complex e-commerce, expect to 
spend more.  
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The reason for this is that you'll need a base level of performance to be able to feed pages 
with any responsiveness. The super-cheap sites will have terrible performance and often lax 
security. If you're creating your first impression on the Internet, make it count. Spend a few 
bucks -- way less than we used to spend mailing out brochures back in the pre-Internet dark 
ages -- to get a decent quality but still affordable offering. 

FINAL THOUGHT 

There's a lot to learn, but it's not unreachable. More to the point, if you go through the learning 
curve, you'll never be completely at the mercy of expensive consultants who may cost a lot 
and still leave you unsatisfied. I'm not saying consultants are bad, but taking control by 
learning how to set up your own site will help you become an informed site operator. 

 

You can follow my day-to-day project updates on social media. Be sure to follow me on 
Twitter at @DavidGewirtz, on Facebook at Facebook.com/DavidGewirtz, on Instagram at 
 

 

Microsoft is launching a free website builder 

By Mayank Sharma 18 days ago 

New service can import content from Facebook to build a website quickly 

Microsoft is foraying into the website builder business with an all-new website creation service. 
The tool will form part of Microsoft's Digital Marketing Center, with the company noting in a blog 

post announcing the service that it hopes to, “remove the barriers of cost and lack of time by providing a 
free and simple solution small businesses can leverage to get started with a website.” 
The Redmond-based software company follows WordPress, which launched the Built By 

WordPress.com service last month in January. However, unlike the WordPress service, Microsoft’s offering 
is completely free of cost. 

 Host your website with the best web hosting services 

 Here’s our list of the best free website builders 

 We’ve also highlighted the best cloud hosting providers 

Advertising dollars 

Microsoft added that the new service can automatically import a majority of the content either from a 
business’ Facebook page or from an existing advertising campaign.  

It will then use this information to fabricate a website complete with a relevant layout. You can ofcourse 
modify any of the content and choose another template to customize your website, before publishing it. 

While Microsoft hasn’t specified how it aims to monetize the service, the fact that it operates under the 
Digital Marketing Center umbrella could be telling.   
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The Digital Marketing Center is Microsoft’s ad platform that helps create, execute, and manage 
advertising campaigns across social media platforms and search engines. It appears Microsoft hopes to 
rake in on the advertising dollars, when these small businesses feel the need to advertise their new 
websites.  

That said, while the ability to create free websites is available to users all over the world, the Digital 
Marketing Center currently only supports US businesses that advertise within the US, according to a FAQ 
on its website. 

 Take a look at our list of the best work from home essentials 

Wix vs. Squarespace: 
Which Is the Better 
Site Builder for 
Beginners? 
https://www.makeuseof.com/wix-vs-squarespace-site-builder-for-beginners/ 

FINANCE 

The Best Website Builders For Small Business Owners 

Wix and GoDaddy are popular website builders for small business owners, and they offer plenty of options and different plans 

for various needs. Perhap 

Wix and GoDaddy are popular website builders for small business owners, and they offer plenty 

of options and different plans for various needs. Perhaps the number one reason they are so 

popular is that they are extremely easy to use, but that's not the only reason small business 

owners like these two website builders. 

Q1 2021 hedge fund letters, conferences and more 

Wix ranks fourth on TRUiC's guide of the best website builders, while GoDaddy ranks first. 

However, Wix has been steadily gaining market share versus the incumbent goliath of 

GoDaddy. 
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Wix is easy to use 

One reason Wix is so easy to use is the fact that it is a true drag-and-drop website builder. Users 

can drag pictures, text or even entire sections around within the builder to reorganize them. 

Unlike more complicated website builders, there's no need to mess with margin sizes or padding. 

The website builder also includes many templates built by web designers to give you a place to 

start when you build your website. Wix's templates are entirely customizable, enabling you to 

tailor your website to your brand. Unlike many other website builders, Wix offers unstructured 

editing, which means that it doesn't keep you restricted to a preset grid. This is what makes it 

truly a drag-and-drop website builder. 

Wix is always launching new features like online scheduling tools for professionals and online 

ordering for restaurants. The company also offers specialized tools for e-commerce websites that 

enable you to list and sell your products and accept payments through your website. 

Wix also offers an artificial intelligence tool called Wix ADI, which users can tap into to get 

their site and running in only minutes. Those who have more experience designing a website can 

customize and even code their own website using Wix. 

GoDaddy is even easier 

The biggest benefit of GoDaddy is the fact that you'll have a working website in less than five 

minutes. All you have to do is enter some basic information about your business, and GoDaddy 

will generate a website for you. Then you just make changes to what it posted, and you're ready 

to go. 

GoDaddy is perfect for business owners who want to get up and running fast but don't care 

about making very small changes. However, it may not be a great option for those who want to 

make a lot of changes and truly customize their website. 

Wix vs GoDaddy: Marketing tools 

Wix also offers a suite of marketing tools designed to help small businesses grow. The website 

builder provides a live chat feature that allows business owners to communicate 

with customers instantly. It also offers forms you can use to have website visitors sign up for 

newsletters or other items and subscription forms for those who want to offer subscriptions. Wix 

also has an integrated email marketing platform. 

The website builder also has an App Market that includes many add-on tools to help you 

manage your customers and boost website traffic. Some of these apps include an events calendar 

and a forum. Wix also offers SEO features to help customers find your website through internet 

searches. 
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Unfortunately, GoDaddy lacks a lot of the tools that other website builders like Wix offer, but if 

you're looking for something that will generate a website fast without a lot of extra tools, then 

it's a good option. 

Multiple pricing plans for Wix 

Wix offers multiple packages so business owners can choose the one that fits their needs the 

best. The basic $14 Combo option includes a Secure Sockets Layer (SSL) certificate, which 

means your website will start with "https" instead of "http." The certificate indicates that the 

website is secure and will help with search engine optimization. The package also includes a 

custom domain and free domain for a year, three gigabytes of storage space, 30 minutes of 

video, 24/7 support and the Wiz mobile app for editing your website on the go and responding to 

customers. 

The Wix Unlimited Plan costs $18 a month and comes with 10 gigabytes of storage space and 

one hour of video. It also adds website analytics to enable business owners to improve the site's 

performance by seeing where visitors come from, how long they stay and if they return. The 

Unlimited plan also comes with a $300 credit that can be used for advertising on Google and 

one year of access to the Site Booster App, a third-party app that automatically lists your 

business online in various places, enhancing your CEO and boosting traffic. 

The Wix Pro Plan costs $23 per month and adds one year of access to a third-party calendar app, 

access to Wix's logo maker, and 20 gigabytes of storage space and two hours of video. The VIP 

plan costs $39 per month and includes priority customer support, 35 gigabytes of storage and 

five hours of video. 

Wix also offers plans tailored to business and e-commerce websites. The Business Basic Plan 

costs $23 per month and features unlimited product listings, abandoned cart recovery, flexible 

payments and online booking. The Business Unlimited Plan adds links to social media and 

online marketplaces, and subscriptions. It also allows you to accept multiple currencies for 

payments, automatically calculates sales tax, and provides discounts for shipping with the U.S. 

Postal Service. It also features access to the Kudobuzz Reviews app and the Modalyst Drop-

Shipping App. 

The Wix Business VIP Plan costs $49 per month and adds priority support, 50 gigabytes of 

storage space, custom reporting, and access to the Smile.io loyalty program. 

GoDaddy pricing plans 

GoDaddy offers a free plan that enables users to learn how to use it before they dive in, although 

it doesn't contain as many features as the paid plans. For $9.99, you get website security, a 

custom domain, on-the-go editing, 24/7 support, one free business email address, and access to 
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guidance and analytics. You also get five social posts and responses per month and 100 email 

marketing sends, the branded content creator and one-time appointments. 

For $14.99 a month, you get search engine optimization and more access to social media and 

more social posts and responses. You also get 500 email marketing sends. The $19.99 Premium 

option adds unlimited social platforms and social posts and 25,000 email marketing sends. It 

also adds recurring appointments, one-time group events, payments, and email and text 

appointment reminders. 

The $24.99 E-commerce plan gets you everything that's in the Premium plan, plus product 

listings, flexible payments, social and marketplace selling, flexible shipping options, and 

discount and promotional features. 

Best ecommerce website builder of 2021: Build the best online 

store for your business 

https://www.techradar.com/news/best-ecommerce-website-builder-of-2021-build-the-best-online-store-for-your-business 

By Abigail Opiah about 10 hours ago 

Your online store is just one ecommerce website builder away 

  
  

  
  

  
  

  

 

The best ecommerce website builder will make building your online store quick and easy (Image credit: Shutterstock/maicasaa) 

An ecommerce website is imperative for anyone who is looking to sell products and services over the internet today, 

unlocking the hypothetical door to business growth and increased product sales. Picking the best ecommerce website 

builder will provide you with a place to showcase your merchandise, help with online transactions and track your 

financial progress in the easiest way. 
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There are some elite ecommerce website builders that are the choice for multichannel selling, there are others that 

are ideal for beginners and of course, there are also top-tier affordable options for small businesses too. Getting your 

ecommerce website up and running is as simple as choosing a design theme, adding your products, customizing 

your shopping cart, setting up shipping and taxes, then selecting the preferred way you would like to 

accept payments. 

If you are not into coding, there is a wide selection of ecommerce website builders that feature drag-and-drop page 

editors for you to create an entire website quickly and simply. They also make it easy for you to manage orders and 

shipping with ease.  

With so many different options, it can be challenging to pick the right one to suit your needs. Luckily, we’ve 

compiled a list of the best ecommerce website builders on the market.  

These are the best ecommerce website builders of 2021  

 

 
Wix is the best overall ecommerce website builder (Image credit: Shutterstock/19 STUDIO/Wix) 

1. Wix ecommerce 

Best overall ecommerce website builder 

TODAY'S BEST DEALS 

VISIT SITE 

REASONS TO BUY 
+Image and video display+Customizable store cart+500+ professional online store templates 

Wix holds our title of the best ecommerce website builder of 2021. Wix supports digital as well as physical products, 

and allows you to display your offerings with videos alongside images. There is an option to customize the size and 

color, add the weight details of your products or add an SKU (a product code to enable automatically managing your 

inventory).  

Whether you are just starting out or a more seasoned business owner, Wix promises something for everyone. 

Catering to over half a million stores worldwide  already, Wix aims big on scaling businesses of all sizes with state-

of-the-art online storefronts. 

The website builder Wix offers for ecommerce platforms include essential features such as customizable store carts, 

customer reviews and secure payment options. There are also options for you to manage your inventory, fulfil orders 

and shipping all from the Wix dashboard, enabling you to track everything from the point of purchase to the delivery 

of a product to your customers' front door. 

Wix also makes it easy to promote your stock with coupons and set your own shipping and tax specifications. You 

get the option to choose from over 500 designer-made store templates to suit your ecommerce business. Wix 

ecommerce starts at $23 per month for their Business Basic plan. 
 Read our Wix website builder review  

 

 
(Image credit: Shopify) 
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2. Shopify 

Best modifiable website builder 

TODAY'S BEST DEALS 

 

Basic Shopify 

 

$29 

/mth 

 

 

Shopify 

 

$79 

/mth 

 

 

Advanced Shopify 

 

$299 

/mth 

 

VISIT SITEat Shopify 

REASONS TO BUY 
+Free 14-day trial+SSL Certificate included+Easy to modify designs 

Shopify gives you the option to choose from over 70 professional themes to create the right ecommerce website for 

your business. It offers users complete control over a store’s design, and no matter what plan you choose, you will 

have 24/7 customer support and up to two staff members from Shopify dedicated to helping build your website. If 

you are a complete newcomer, such sufficient customer support is something you will need to put at the top of your 

list when shopping for the best ecommerce website builder. 

Shopify also offers dedicated web design experts who can completely customize your online store design, and can 

operate as a fully-featured Content Management System (CMS) in addition to being an online store. 

Shopify also provides gift card options that can help increase sales by offering a flexible way for your customers to 

purchase  from your store. Once you have created your ecommerce website, you get the choice to pick whichever 

payment gateway you desire with  over 100 systems supported. 
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 Read our Shopify website builder review 

 

 
(Image credit: Squarespace) 

3. Squarespace 

Best for quality website templates 

TODAY'S BEST DEALS 

 

Personal 

 

$12 

/mth 

 

 

Business 

 

$18 

/mth 

 

 

Commerce 

 

$26 

/mth 

 

VISIT SITEat Squarespace 

REASONS TO BUY 
+Easy-to-customize templates+Easily embed maps+Flexible payments 

Squarespace prides itself on its ability to offer users “online stores that stand out”. Knowing that an ecommerce site 

isn’t just for physical goods, the platform offers templates for you to create a website that helps attract new 

customers alongside booking your services. 

If your website’s main focus is customer retention rates, Squarespace encourages customers to explore your store, 

and helps them find what they’re looking for through a feature that suggests additional relevant products.  
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Squarespace charges a 3% transaction fee on all ecommerce items sold on its Business Plan, starting at $18 per 

month. Its Basic Commerce plan is $26 per month, which gives you access to in-depth analytics services, as well 

as allowing customers to create their own accounts on your website. 

In terms of simplicity, Squarespace lays down the process of getting started in six simple steps. First, pick an 

ecommerce template and start your free trial. Then, register or transfer your business’s domain name, set up your 

online store by adding products and connecting a payment processor. After customizing your online store, all that is 

left for you to do is grow with email marketing and SEO. 

 Read our Squarespace website builder review 
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4. BigCommerce 

Best website builder for ambitious startups 

TODAY'S BEST DEALS 

 

BigCommerce Standard 

 

$29.95 

/mth 

 

 

BigCommerce Plus 

 

$79.95 

/mth 

 

 

BigCommerce Pro 

 

$249.95 

/mth 

 

VISIT SITEat BigCommerce 
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REASONS TO BUY 
+40+ pre-integrated gateways+Offers free trial +Flexible product management 

Launched in 2009, BigCommerce provides a variety of templates and themes to help stores look their best and get 

up and running quickly. Like Shopify, Wix and Squarespace, BigCommerce users can create the online store they 

imagined with no coding knowledge required, as its intuitive Page Builder visual editor lets you change your site’s 

look and feel with ease. 

Using modern development tools like Sass and Webpack, developers have the freedom to choose their preferred 

development environments and languages. You have the luxury of trying out the templates for 15 days before 

deciding whether BigCommerce is the best ecommerce website builder for you, picking from three plans, Standard 

for $29.95 per month, Plus for $79.95 per month and Pro for $299.95 per month. 

Users can benefit from detailed and flexible product management, optimized search engine rankings, as well as a 

variety of integrated marketing tools and analytics. Payments can be accepted via 40+ pre-integrated gateways and 

shipping details can be customized as per the business's requirements. BigCommerce also has a network of 

professional ecommerce designers and developers to help build your brand’s ultimate shopping experience, should 

you not want to do it yourself. 

 Read our BigCommerce review 
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5. Zyro 

Best ecommerce website builder for beginners 

TODAY'S BEST DEALS 

CHECK AMAZON 

Visit Site 

REASONS TO BUY 
+Can sell up to 2,500 products+Doesn't take commission from your sales+SSL certificate offered 

Zyro offers users the ability to launch an ecommerce store, sell online, and benefit from omnichannel marketing 

tools, all via a single dashboard. 

Zyro’s ecommerce plan allows you to sell up to 100 products for just $9.90 per month. The ecommerce website 

builder doesn’t take any commission from what you sell, making you entirely independent.  

The platform offers a range of ecommerce features, including discount coupons, gift cards, and order tracking 

functionalities. Zyro also offers dozens of payment options, and allows you to connect with a domain that you may 

already own.  

Zyro also offers an SSL certificate to help protect visitor user data, meaning all main internet browsers will label 

your website as ‘secure’. Having an SSL certificate also boosts your website’s rankings on Google. 

Alongside the basic plan, Zyro also offers an ecommerce plus option for $14.90 per month that gives you access to 

everything the regular plan does, plus the ability to sell up to 2,500 products, giving your customers more options for 

an extended shopping experience. 
 Read our Zyro website builder review 
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6. Weebly 

Best ecommerce website builder for SMBs 

TODAY'S BEST DEALS 

 

Weebly Starter 

 

$5 

/mth 

 

 

Weebly Pro 

 

$12 

/mth 

 

 

Weebly Business 

 

$25 

/mth 

 

VISIT SITEat Weebly 

REASONS TO BUY 
+Empty List 

Weebly promises that your shoppers will be able to shop with the convenience of a fully integrated shopping cart 

and a secure checkout experience directly from your ecommerce website. Its shopping cart software is set-up 

automatically when you create your online store so you can start selling online immediately, with no technical skills 

needed. 

Weebly gives you the ability to manage anything from a handful to hundreds of products, alongside the ability to 

track inventory to manage supply, show customers the number of items remaining to create urgency and boost 

buying behavior (e.g. only 2 left!), and automatically update shoppers when items are sold out. Its small businesses 

and stores plan at $18 per month (when paid annually) includes a free domain valued at $20 and $100 Google ads 

credit. 
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With Weebly, you can also manage your store on the go with its iPhone and Android apps, which allow you to 

process and fulfil orders, provide personalized service and respond to customer inquiries, upload new products and 

photos, notify customers when a purchase has shipped, check sales figures in real-time and receive notifications 

whenever a new order is placed.  

 Read our Weebly website builder review 

You might also want to check out our other website hosting buying guides: 
 Best WordPress hosting providers  

 Best cloud hosting providers 

 Best Linux web hosting services 

 Best e-commerce hosting 

 Best dedicated server hosting 

 Best small business web hosting 

 Best Windows hosting services 

 Best managed web hosting 

 Best business web hosting 

 Best colocation hosting 

 Best email hosting providers 

 Best web hosting resellers 

 Best VPS hosting providers 

 Best shared web hosting 

 Best cheap web hosting 

 Best website builder 

 Best web hosting 

Web SEO: 6 essential Google tools 

By Daniel Blechynden March 16, 2021 

The top six Google tools to help grow your website SEO score 
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  
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(Image credit: Edho Pratama (Unsplash)) 

Building a website has never been easier than it is today. However, building a successful website is getting harder 

and harder in a highly crowded space, especially when considering the importance of website SEO (search engine 

optimization). 

While choosing the best web hosting services for your website will go a long way to helping you succeed, there are 

numerous other tools you should be make use of, and Google’s toolkit is a great place to start.  

In this article, we look at six of the best Google tools. If you’re not already taking advantage of them, it might be 

time to change the way you work.  

1. Google Ads 

 
Google Ads is a powerful marketing tool (Image credit: Google) 

Most experienced website owners will agree that Google Ads (formerly Google AdWords) is one of the most 

powerful marketing tools available. It includes a suite of smaller tools, effectively allowing you to perform keyword 

research, low-key competition analysis, and PPC (pay-per-click) marketing from one central hub.  
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If you’ve ever searched for something on Google, you will know what Google Ads look like. Usually, the first one 

or two results are sponsored listings, which basically means that they are ads. Since these are the first things people 

see when browsing a particular search term, there’s a decent chance that they will click on one and navigate to the 

advertiser’s website.  

Of course, this isn’t free, and it can cost quite a bit if you don’t know what you’re doing. But learn how to run 

effective ads, and you will soon be driving a decent amount of traffic to your website, no matter your budget. 

2. Google Analytics 

 
Google Analytics is a very powerful website statistics tracker (Image credit: Google) 

https://www.tomsguide.com/buying-guide/best-web-hosting-services
https://ads.google.com/


When you own a website, it’s important to understand how it’s performing at all times. It might be that you’re 

suffering from a high bounce rate, but don’t know why. Or perhaps you’d like to know what your main traffic 

sources are. Whatever information you’re looking for, Google Analytics can help.  

To get started, you will have to link your website to your analytics console. There are a few ways to do this, but the 

easiest is to paste a small code snippet into your website source code. Google provides a full tutorial on how to do 

this.  

Once you’re connected, you will be able to access your analytics portal, where you will find information on 

everything from visitor demographics and source to your most popular content. And as you can imagine, this 

information is extremely useful for making future business decisions. 

3. Google Trends 

 
Google Trends is a great way to track keyword search volume over time (Image credit: Google) 

One of the hardest things to do as a webmaster is to keep track of your keywords. Keyword research is all well and 

good, but search volumes are constantly changing, and it can be difficult to identify up-and-coming keywords or 

phrases with normal research.  

This is where Google Trends is useful. Basically, it allows you to view the search volumes for specific keywords or 

keyphrases over time. You can compare the performance of different search terms while filtering by location, search 

platform, time period, and more. 

4. Google Search Console 

Advertisement 

 
Any webmaster serious about developing a strong online presence should take advantage of Google Search Console (Image credit: Google) 

SEO is difficult at the best of times, but it’s almost impossible if you aren’t using the tools at your disposal. All 

webmasters should be using the Google Search Console in some way or another, largely because it’s a great source 

of information about the effectiveness of your SEO campaigns.  

For starters, it allows you to submit sitemaps and individual URLs directly to Google to ensure your entire website is 

indexed properly. Keep track of search analytics, and get notified when Google finds any problems with your site 

and its content. 

5. Google AdSense  

 
Google AdSense provides a great way for small website owners to monetize their sites (Image credit: Google) 

If you run a content-based website, there aren’t a lot of ways to monetize your work. You could sell premium 

content or add a little ecommerce store, but these both require a lot of effort. Alternatively, you could include some 

form of advertising on your website by signing up for Google AdSense.  

Once you’ve signed up, you will need to be approved by Google to become part of the Google network of 

publishers. Once approved, you will be able to place small ads on your site. These are usually targeted at your 

audience according to their interests and past browsing history, and you will be paid whenever ads are published 

and/or clicked on. 

https://analytics.google.com/
https://trends.google.com/trends/
https://search.google.com/search-console/about
https://www.google.com/adsense/start/


6. Google Alerts 

Advertisement 

 
Google Alerts is basic yet powerful (Image credit: Google) 

Google Alerts certainly isn’t the most powerful tool in the search engine’s toolbox, but it’s extremely useful 

nonetheless. It allows you to set alerts for keywords, phrases, or anything else you want to monitor on the web. 

When a relevant piece of content is published, you will be notified.  

A lot of webmasters use this to monitor the exposure their website is getting across the web. Simply create an alert 

for your brand or website name, and wait for the results to start rolling in. 

Summary 

Google is the most popular search engine in the world, and it comes complete with a suite of tools to help 

webmasters improve their website’s performance and search engine ranking. The above six are some of the best 

Google tools available, and now you know what they're useful for and why you should be taking advantage of them. 

WHY YOUR SITE RANKINGS DROPPED IN GOOGLE AND HOW TO FIX IT 
Experiencing lower SEO rankings and traffic. These SEO tips and advice might help. 

Ranking at the top of the search results is something everyone wants, but unfortunately… there are just 

way too many sites on the internet today and not enough free organic search spots being offered by 

Google. The end result is a massive amount of competitive, and a ton of sites dropping off the first page 

for their most sought after valued rankings. 

What’s a site owner to do? 

The good news is, there are ways to help your site and improve dropped rankings in Google — and 

many of them can be implement in just a few minutes times, while also not costing you any extra 

money in the process. 

With all of this in mind, today we will be highlighting some experts tips and SEO advice that we’ve 

continually come across time and time again in the SEO industry. And with Google’s algorithms 

changing all the time, it’s best to try and implement these winning strategies earlier than later. 

Let’s jump right in and see what we can do to help improve your lost rankings. 

https://www.google.com/alerts
https://zutrix.com/blog/9-possible-reasons-why-your-site-rankings-dropped-2021


 



1 – Use a SERP Tool to Monitor Your Rankings at All Times 
No matter what your existing rankings are, it’s important to have a process in place for you to 

continually monitoring where they are and how they are moving. Without a SERP tool, this will be 

virtually impossible. 

You can see a list of the top SERP Tools here, along with a list of the most popular names in this space 

below. 

o SEMRush 

o WhatsMySerp 

o ahrefs 

o Zutrix 

o Sitechecker 

By using a SERP checker tool in your daily content creation, marketing and SEO efforts, this will allow 

you to better understand what keywords and search phrases to go after. Nearly all of these tools will 

provide you with all of the latest stats on keyword volume, competitor scores, site optimization tips and 

long-tail keyword considerations. 

It doesn’t matter which solution you are using, as long as you are using one. Most of them will also 

offer a free trial so you can see the many different features, site audits, keyword tracking and others 

tools and features included in each. 

2 – Keep an Eye on Your Competitors and Their Rankings 
In addition to keeping an eye on your own site rankings, it’s important to do the same for your 

competitors as well. The good news is, if you are using any of the mentioned SERP Tools above, this 

can easily be done. 

When analyzing your competition, you will want to keep an eye on what keywords they are ranking for, 

their movement over time and also analyzing their content. 

In fact, SEJ came out with a nice little outline of the best bullet points and key factors to analyze when 

doing any proper competitor research for SEO. 

o Identify Your SEO Competitors 

o Evaluate Keyword Difficulty 

o Look for New Keyword Opportunities 

o Analyze On-Page Optimization & On-Site Content 

o Dig into Competitor Backlink Profiles 

o Examine Site Structure & UX 

o Learn How They’re Leveraging Social Media 

o Try to Track Competitor Ad Spend 

If you can create better content, get more backlinks and social shares, there is a good chance you can 

start outranking other sites and move up on the first page. This is especially true if you are already 

ranking on the second or third page. 

https://blogninja.com/best-serp-rank-tracker/
https://www.searchenginejournal.com/seo-competitive-analysis-the-definitive-guide/273509/


3 – Add More Content and Resources to Your Top Rankings 
Of the many different ways to improve your chances for ranking higher in the search results, one of the 

easiest ways is simply by adding more content to your ranking articles. 

With most SEO sites now recommending content be at least 1,200+ words per articles, resources and 

content with more than 2000-3000+ words are even more likely to outrank the competition. 

And as you can see through the chart below, the higher the word count, the higher the rankings for a 

site in Google. 



 



And something else we found that was quite interesting, is that articles with longer word counts also get 

more social shares. The thought process behind this is that “the more words, the better the content” — 

even if people are only skimming through and reading a small portion of it. 

 

However, you don’t just want to flood your site with more filler content. Instead, make sure it provides 

value and also includes videos, quotes, images, infographics or anything else you can provide as a 

reference that gives your content the edge over what’s already out there. 

How to Win the War of Daily SEO Rankings and Google Algorithms 

The world of SEO is nothing new and it’s changing all the time. The biggest factor in all of this, is that 

more sites are going live on the internet than ever before. And with the more sites out there, it will just 

continue to get harder to rank more often and higher. 

With this in mind, focus on your best content right away and see how you can improve it even more. 

Through the use of additional content, backlinks, social shares and authority references, you should 

start to see some steady movement in the right direction. 

And last but not least, if you aren’t using a SERP checker for your daily SEO activities, you are 

missing out big time! 

 

https://www.influencive.com/why-every-site-owner-must-use-a-serp-checker-tool-in-2021/

